






API Weighing Isolator Toxic API Weighing Isolator API Dispensing Isolator Tank Charging Isolator

Barrier SystemsBarrier Systems
oRABS / cRABS / IsolatoroRABS / cRABS / Isolator

Expertise In Pharmaceutical Industry

Tofflon India Pvt Ltd
Regd. Off: 44, 100 feet road, 4th Phase,
JP Nagar, Bangalore - 560078
Ph: +91-80-41227584 / 41700254
Email: marke�ng.in@tofflon.com

www.tofflon.comwww.tofflon.com



Chairman of the Board
Viveck Goenka

Sr. Vice President-BPD
Neil Viegas

Asst. Vice President-BPD
Harit Mohanty

Editor
Viveka Roychowdhury*

BUREAUS
Mumbai 
Raelene Kambli, Lakshmipriya Nair,
Sanjiv Das, Prabhat Prakash,
Tarannum Rana

New Delhi
Prathiba Raju, Akanki Sharma

Bengaluru
Usha Sharma

DESIGN
Asst. Art Director  
Pravin Temble

Chief Designer
Prasad Tate

Senior Designer
Rekha Bisht

Graphics Designer
Gauri Deorukhkar

Senior Artist
Rakesh Sharma

Digital Team
Viraj Mehta (Head of Internet )

Photo Editor 
Sandeep Patil

Marketing Team
Rajesh Bhatkal, Ambuj Kumar 
Debnarayan Dutta
Ajanta Sengupta
E Mujahid, Nirav Mistry
Ashish Rampure

PRODUCTION
General Manager
BR Tipnis

Production Co-ordinator
Dhananjay Nidre

Scheduling & Coordination
Arvind Mane

CIRCULATION
Circulation Team
Mohan Varadkar

Automation 
solutions for 

PHARMA industry
www.br-automation.com

CONTENTS

August 16-31, 2019

EXPRESS PHARMA 5

EXPRESS PHARMA
HOSTS MAIDEN
BADDI PHARMA
SUMMIT
pg-14

 Suitable for diversified lab and process applications, with the highest safety standards
 Wide range of magnetic stirrers – digital/analog, for various quantities, with or without heating capabilities
 Hot plate stirrers with single/multi-place heating plates, aluminium/ceramic tops and different stirring
 capacities & speeds
 Broad range of overhead stirrers handling different viscosities and volume
 Extremely safe, compact and affordable instruments with a long life-span and easy maintenance

Need Demo? Contact us today!  022-6139-4444 | response@coleparmer.in                                                                                           Find more on ColeParmer.in/Stirrers

Stir Things Up With Stirrers
from Cole-Parmer®

From overhead mixers to magnetic stirrers, from use in lab to process,
for lower to higher viscosities, we’ve got you the best and latest!

STRATEGY

P25:INTERVIEW
Dr K Anand Kumar
MD,
ILL

P27:INTERVIEW
Rohit Shelatkar
VP,
Indian Vitabiotics

P29:INTERVIEW
Dr Viraj Suvarna
President – Medical
Eris Lifesciences

POLICY

P30:INTERVIEW
Nakul Pasricha
President,
Authentication
Solutions Providers
Associations (ASPA)

Express Pharma® 
Regd. With RNI No.MAHENG/2005/21398. Postal Regd.No.MCS/164/2019-21. Printed and Published by Vaidehi Thakar on behalf of The

Indian Express (P) Limited and Printed at The Indian Express Press, Plot No.EL-208, TTC Industrial Area, Mahape, Navi Mumbai-400710 and
Published at Express Towers, Nariman Point,

Mumbai 400021. Editor: Viveka Roychowdhury.* (Editorial  & Administrative Offices:  Express Towers, 1st floor, Nariman Point, Mumbai
400021)  * Responsible for selection of news under the PRB Act. Copyright © 2017. The Indian Express (P) Ltd. All rights reserved through-

out the world. Reproduction in any manner, electronic or otherwise, in whole or in part, without prior written permission is prohibited.



EXPRESS PHARMA

August 16-31, 2019

6

EDITOR’S NOTE

T
he merger between Pfizer's Upjohn

division and Mylan announced in end

July could be the trigger for more such

deals. In fact, 2019 could break all

previous records on deal making. The

generics space is more than ripe for such deals as

most generic companies are facing price erosion and

falling margins. 

The new company will have a combination of

Pfizer's established generic brands like Lipitor and

Viagra from Upjohn and Mylan's existing product

portfolio and future pipeline, which has significant

investments in complex generics and biosimilars.

The merger will allow the new company to leverage

the synergies, “by bringing Mylan’s growth assets to

Upjohn’s growth markets” as Dr Albert Bourla,

Pfizer CEO put it. 

The deal is part of Pfizer's long term strategy to

sharpen its focus on its innovative molecules and

vaccines business, after hiving off consumer health

to GSK. For Mylan, its a chance to pip other generic

rivals to the top of the global generic rankings.

Pfizer, Mylan will benefit from synergies but will

they pass on the benefits to patients? The two

companies were already working together. Pfizer has

been manufacturing Mylan's emergency anti-allergy

auto injector, EpiPen which has been hit by a

backlash as patients protested the price hikes. 

In fact, the collaboration for EpiPen is a perfect

example of the rationale for the proposed new

company. EpiPen has been hit by manufacturing

glitches, leading to shortages. But it is not yet clear

if Pfizer's Meridian Medical Technologies unit which

makes the EpiPen, will also be part of the merger.

What's more, Mylan's EpiPen has competition from

generic versions from Teva, Novartis, Amneal

Pharma and Kaleo.  

As the deal proceeds, three issues need to be

tracked. Firstly, the proposed mega merger is subject

to approval from the US Federal Trade Commission.

Against the backdrop of the price collusion suit filed

by 44 US states against 20 pharma companies, one

of them Mylan, it is only to be expected that the US

FTC will scan the proposed merger for any whiff of

monopolies. 

Secondly, the proposed new company faces the

risk of a messy integration. Many mega mergers have

not achieved their proposed synergies due to a

variety of reasons. 

Thirdly, mergers are generally followed by layoffs

and job losses. The new normal in the global pharma

industry seems to be right-sizing. Be it GSK cutting

200 jobs at its Worthing, UK site as it phases out

manufacturing antimicrobial active ingredients at

this site by 2020. Or Sun Pharma culling 85 R&D

positions at their Vadodara R&D unit. 

The Pfizer/Upjohn- Mylan mega merger could

also result in redundancies. For now, the news is

positive for India as Mylan's Hyderabad operations

will be one of the three Global Centres of the new

entity. 

There is little doubt that the Pfizer/Upjohn-Mylan

deal will result in the world's largest generic

company. But it needs to be seen as an opportunity,

not a threat for other big generic players. 

Generic majors like Teva, Sandoz etc as well as

their counterparts from India, like Sun Pharma,

Aurobindo Pharma, Glenmark Pharma, Lupin

Pharma, etc are most likely already considering their

options as they gear up for what’s being billed as the

‘second patent cliff.’ Patents for branded molecules

with cumulative global sales of over $ 251 billion are

expected to expire between 2018 and 2024. We can

therefore expect more such deals as generic players

position themselves to make the most of these

opportunities. 

Such deals will see the relocation of

manufacturing from high cost facilities to more

affordable locations. The GSK Worthing site is just

the most recent example. 

The trend is that manufacturing will move to

emerging nations while R&D efforts will consolidate

in developed countries. If this strategy will help

pharma companies to make high quality, affordable

medicines more accessible— in both the developed

and emerging nations— then it will be a win-win

situation. 

The second
patent cliff is

around the
corner, as

patents for
branded

molecules with
cumulative

global sales of
over $ 251 billion
are expected to
expire between
2018 and 2024

Big Pharma to get bigger, but 
what about patients? 

VIVEKA ROYCHOWDHURY Editor

viveka.r@expressindia.com
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THE 2ND  edition of the An-

nual Pharma Packaging, La-

belling, Serialisation, Track

and Trace 2019 is being held on

19th September 2019 in Mum-

bai. This year, the theme of the

conference is 'Securing your

Supply Chain and Quality Man-

agement'.

The conference overviews

and integrates business and

technical problems that phar-

maceutical companies need to

be aware of in order to fight

the major global problem of

counterfeit medicines. In addi-

tion to discussion of the prob-

lems, this conference ad-

dresses serialisation, track and

trace analytical techniques sci-

entists use to detect counter-

feits and identifying solutions

to the threat of counterfeit

medical products. 

Speakers and experts who

have been confirmed to attend

the event are K Bangarurajan,

Joint Drugs Controller (India),

CDSCO (HQ); Rubina Bose,

Deputy Drugs Controller(In-

dia), CDSCO (WZ); Mayur Par-

mar  , Deputy Collector, Gov-

ernment Of Gujarat; Sudhir

Mohan Bansal, Vice President

& India Head of Supply Chain

Management, Pfizer; Amit

Kale, Associate Vice President -

Packaging and Automation,

Reliance; Omprakash S Sad-

hwani, Former Joint Commis-

sioner and controlling Author-

ity Food and Drug

Administration (Maharashtra

state); Chandra Sekhar, Vice

President Quality, Reliance Life

Sciences; Udaykumar Rakibe,

Founder, PharmaMantra; Vaib-

hav Kulkarni, Director - Regu-

latory Affairs, Abbott Nutri-

tion; Naresh Tondare, Senior

Director - National Regulatory

Affairs, Biocon

Sunil Acharya, Packaging

Development, SCPL; Ritesh

Gohel, Lead, Global Serialisa-

tion and Track & Trace, Sun

Pharma; SRSalunkhe, Former

Assistant commissioner – FDA

Maharashtra

Prabir Das, Head - Packag-

ing Tech Services, OSD, Mylan

Laboratories; Sanjay Kumar,

Head Of Legal, Emcure Phar-

maceuticals; Sanjay Dave,

CCO, Anfarnd Consultancy

Services; Vishwas Sovani,

Founder Director, Pharmawis-

dom; Gauraj Shah, Counsel,

Bombay High Court; Virendra

Singh, Senior Manager, Re-

liance Life Sciences; Jagdish

Vyas, Manager, Abbott; Rajshri

Chetan Pardeshi, Manager –

New Product & Commercial

Packaging Development, and

Sourcing Head for Regulated

Market, Unosource Pharma

(An Akums Enterprise); Dar-

shan Vartak , Head Packaging

Technical, Anchor by Pana-

sonic.

2nd  Annual Pharma
Packaging, Labelling,
Serialisation,Track and Trace
2019 to be held in Mumbai
The theme for this year's conference, which will be held in
Mumbai, is 'Securing your Supply Chain and Quality
Management'

RETURNING CLOSE to Dehi on 

November 26 – 28, CPhI & P-MEC India

will bring together 43,000+ attendees

and 1,500+ exhibiting companies. More

than an exhibition, the event also facili-

tates finding the right partners with its

matchmaking tool, celebrates innovation

with the awards and encourages knowl-

edge gathering and sharing with its 

conference.

CPhI India will focus on API, finished

formulations, outsourcing, generics, ex-

cipients and drug formulation, fine

chemicals, lab chemicals, biotechnology

and biosimilars. P-Mec, which will be a

co-located event with CPhI India, will

have specific highlights on pharma ma-

chinery and equipment, packaging

equipment and supplies, process au-

tomation and controls, testing and meas-

urement, validation, automation and ro-

botics, processing equipment, RFID,

Tableting / Capsule fillers and more.

Express Pharma is the media partner

for the event.

EP News Bureau

CPhI & P-MEC India to be held in Delhi from Nov 26-28, 2019
The event will see participation from 43,000+ attendees and 1,500+ exhibiting companies

THE ASIA Pacific Division of the

UNESCO Chair in Bioethics will

organise the 1st International

Bioethics Health Sciences Con-

ference – BIOETHICON 2019.

The event will be held in Chennai,

on November 8-10, 2019. The

event will be organised in collab-

oration with The Government of

India, Indian National Commis-

sion for Cooperation with the UN-

ESCO. The conference will offer

a unique platform for the ex-

change of bioethics education in-

formation and knowledge and will

feature pre-conference courses

and workshops, panel discus-

sions, interactive lecture sessions,

and exhibition of posters and pho-

tographs highlighting bioethical

issues in health sciences. The

theme for the conference is 'Re-

defining bioethics in health sci-

ences for the next century.' The

purpose of the CHAIR is to build,

activate, co-ordinate and stimu-

late Bioethics Education in Acad-

emic Institutes through an Inter-

national Network of Units.

EP News Bureau

BIOETHICON 2019
to be held in
Chennai
The conference will offer a unique
platform for the exchange of bioethics
education information and knowledge
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G
lobal competition, un-

certainties in the supply

chain, ever rising

labour costs and decreasing

product life cycles are some of

the challenges faced by the In-

dian pharma industry and 

experts feel that they can be ad-

dressed with the help of newer

technologies. This conclusion

was reached at a panel discus-

sion held during the 7th

Pharma Pro & Pack Expo, co-

located with IndiaLAb Expo

and Analytica Anacon, held in

Bangaluru recently.

Moderating a panel discus-

sion on ‘New Technologies:

Challenges in incorporating

quality and compliance,’ in Ban-

galuru, Kaushik Desai, Secre-

tary General, IPEC India said

that “The Indian pharma in-

7th Pharma Pro & Pack Expo held
in Bangaluru
During a panel
discussion,
experts
discussed about
new
technologies,
challenges in
incorporating
quality and
compliance. It
was part of the
road show
activities at the
7th Pharma Pro &
Pack Expo,
co-located with
IndiaLAb Expo
and Analytica
Anacon, held in
Bangaluru
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dustry has witnessed newer

technologies like automation,

digitisation, computerisation,

high speed lines and now

Pharma 4.0. These newer tech-

nologies are associated with

new dosage forms, novel drug

delivery system, biosimilars,

nanotechnologies etc. We do

not have much choice to think

about it, but to adopt these

newer technologies in our day

to day operations.”

Highlighting the relevance

of newer technologies in day to

day activities, Desai pointed

out, “The technology is walking

at a very fast pace and it is

more dynamic while the indus-

try corresponding regulatory

change or support. Newer tech-

nology is expected to lower

cost, speed up production, and

improve product development

and faster delivery mecha-

nism.”

Joining the panel discus-

sion, Sridhar S Rao, Principal

Consultant- Pharma felt that

embracing newer technologies

requires an open mind and

readiness for the newest inno-

vation. He also believes that dif-

ferent companies need to re-

duce their disparities among

themselves and create a plat-

form where knowledge and ca-

pabilities are shared. During

the discussion, he indicated

that recent observations and

warning letters from the devel-

oped worlds are largely due to

lack of data management skills

and other related aspects.

Hence, the Indian pharma in-

dustry needs to adopt newer

technologies which will reduce

the complexities in the world.

Indicating its effects, he

pointed out that there are a few

companies which are reluctant

to such tech adoption mainly

because they are afraid of its

complexities.

The technologies which are

going to change and disrupt the

pharma manufacturing

process are 3D printing, artifi-

cial intelligence, continuous

manufacturing and automa-

tion. US FDA is also encourag-

ing companies towards contin-

uous manufacturing from

batch manufacturing. The

newer technologies require

willingness to adopt the

change, as there is a major

trend underway to develop

flexible plants which are capa-

ble of producing multiple prod-

ucts, even in a smaller batches

rather than building a plant

based on a single blockbuster

drug.

Commenting on tech-

noloical transformations and

their necessity in the pharma

industry, Ariff Khan BJ, Presi-

dent – Manufacturing Opera-

tions, Recipharm mentioned

that tech transformation in

packaging will drive growth of

the pharma industry. However,

he feels that India doesn’t have

sufficient technological knowl-

edge and it is largely due to the

rigid mindset and therefore in-

dustry needs to rethink their

competencies and do an evalua-

tion and build a strong re-

source. He pointed out that due

to cost advantage, global giants

are coming to India. We need to

gear ourselves for newer tech-

nologies as there is a long way

to go.

Following this, the next

panel member Prashanth GN,

Senior Vice President – Qual-

ity, Strides Pharma Science

stressed on need of documen-

tation management. He said

that if we are aiming to further

strengthen our capabilities in

the global pharma market then

we need to get away with the

manual updation process. He

also hinted that there is a lack

of transparency at all levels in

the different departments of

the pharma industry— nearly

75 per cent global leaders re-

ceive the minimal level of infor-

mation from their companies,

hence there needs to be dash-

board which can update every-

one at a time.

Though the newer technolo-

gies will improve the efficiency,

they will also require a substan-

tial investment. Commenting

on the possible benefits and its

viability, Jatish N Sheth, Direc-

tor Srushti Pharmaceuticals

said, “Automation is the way

forward, but the it is so expen-

sive that small and medium

sized companies can not even

afford it. Hence, they need to

continue with traditional meth-

ods. While giving an example of

trace and track and 3D print-

ing, which are crucial for the

betterment of the industry due

to cost factors, companies are

finding reasons for delaying its

implementing schedule.” Sheth

suggests, “It is a responsibility

of the machinery manufactur-

ers to design a concept which is

a cost effective and also in-line

with the regulatory compli-

ance. Beside this, it should be

economically viable for manu-

facturers.”

The experts also empha-

sised on a point that there is no

choice but to adapt to new

technological advances to re-

main competitive and high-

lighted that Indian regulators

are also now open in accepting

newer technologies during

their inspections. Also IPMMA

should start training on new

technologies for the benefit of

pharma industry and develop

indigenous technologies which

are affordable.

The panel discussion was

part of the road show of 7th

Pharma Pro & Pack Expo co-

located with IndiaLAb Expo

and Analytica Anacon. It was

the fifth 5th in the series,

started with Mumbai – Goa –

Indore – Ahmedabad- Ban-

galuru now planned in Chennai

and Vizag and then Hyderabad.

u.sharma@expressindia.com

The technologies which are going to change and
disrupt the pharma manufacturing process are 3D
printing, artificial intelligence, continuous
manufacturing and automation



THE INDIAN Pharmacovigi-

lance Day 2019 conference was

held at Hotel Kohinoor Conti-

nental in Mumbai on 26th July

2019, as a part of the series of the

“Pharmacovigilance Day” con-

ferences organised in several

parts of the world since 2014 and

in India since 2016, by Life Sci-

ence Academy, a business unit of

Italy- based conference-produc-

ing company EasyB srl. Dr J Vi-

jay Venkatraman, Managing Di-

rector & CEO of Oviya MedSafe

– a global Pharmacovigilance

consulting & Drug Safety serv-

ices-providing organisation

based out of India and the UK,

was nominated as the Chair con-

secutively for the 4th Indian

Pharmacovigilance Day follow-

ing the success of the three an-

nual Indian Pharmacovigilance

Day conferences held in Mumbai

(in 2016 & 2018) and Hyderabad

(in 2017) under his chairman-

ship. Like the previous years, the

agenda of the conference was

well-crafted to suit the contem-

porary professional interests of

the pharmacovigilance stake-

holders in India. 

The conference started with a

brief welcome address by Enrico

Pedroni, Managing Director,

EasyB srl, Italy, followed by Dr J

Vijay Venkatraman's address as

the Chair to the delegates about

August 16-31, 2019
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Indian Pharmacovigilance Day 2019 Conference held at Mumbai 
The event was a part of the series of the “Pharmacovigilance Day” conferences organised
globally by Life Science Academy, a business unit of Italy- based company EasyB srl

Continued on Page 13
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THE INTERNATIONAL

Pharmaceutical Excipients

Council (IPEC) recently organ-

ised a conference to boost com-

munication and understanding

between manufacturers and

consumers involved in the sup-

ply chain for the excipients seg-

ment. Held in Mumbai, the

theme of the one-day confer-

ence was 'Understanding Reg-

ulatory Perspectives of Excipi-

ents'. Speakers and experts

attending the conference also

discussed the ever-evolving

regulatory framework that

guides the Indian excipients in-

dustry and the need for Indian

manufacturers to diligently

adopt global GMP standards in

times when they are facing stiff

competition from China, USA

and Europe. 

Commenting on this the is-

sue, Subodh Priolkar, Vice

Chairman, IPEC India and

CEO, Wincoat Colours and

Coatings, spoke during his wel-

come address, “The Chinese

Pharmacopoeia has included

functional related characteris-

tics (FRC) in a monograph

which will create imbalance un-

der the current regulatory

regime. But this would defi-

nitely help excipients to per-

form critical functional attrib-

utes for drug safety. These are

particle size, mean particle

size, bulk density, viscosity, etc

besides assay and chemical

test. The challenge that lies in

this context is that regulated

markets cannot modify GMP

Requirements for Certificates

of Analysis (CoA) and accord-

ing to Chinese regulations ba-

sis if there is a special material

manufactured in China as per

the local regulations. Just as if

any regulated market comes

out with a regulation on ele-

mental impurities to comply

with, it would be really difficult

to comply when we are talking

about global regulatory har-

monisation.”

“Everyone is realizing that

excipients aren’t just inactive

ingredients anymore,“ said Ra-

jesh Parab, MD- South Asia,

Colorcon and Member Manag-

ing Committee IPEC India, as

he talked about the emerging

role of excipients in the phar-

maceutical industry. Speaking

about IPEC's dedication to pro-

mote quality, safety and func-

tionality of pharmaceutical and

related healthcare products

worldwide, Parab introduced

the audience with IPEC's goal

to ensure that excipients that

are produced, distributed and

manufactured are safe and ef-

fective. He stated that the ex-

cipients industry is signifi-

cantly different from the

pharma industry, and not just

its mere sub-segment, he called

for the need for this industry to

have a proper framework re-

lated to supply chain controls

and traceability and product

consistency.

The next speaker, Vishakha

Metkar, Manager-Regulatory

Affairs, Colorcon Asia and

Managing Committee Member

& Chairperson of Regulatory

Affairs Committee, IPEC India,

spoke on 'Excipient Qualifica-

tion And Implementation Of

Appropriate Standards'. Citing

various worldwide reports of

incidents where medications

caused grievous health compli-

cations due to a certain malig-

nant ingredient, Metkar stated

that it is extremely important

that manufacturers be diligent

about the quality of excipients

that are supplied. Poor quality

excipients can lead to failure at

two stages: during manufactur-

ing causes failure of drug batch

production, and when during

drug consumption, which could

result in serious complications.

“It is important that all users

improve communication with

their suppliers to gain an ap-

propriate understanding of all

potential risks and select excip-

ients for formulations and uti-

lize suppliers which will help

mitigate risks wherever possi-

ble,'' she insisted.

Speaking on 'Qualification

Of Alternate Vendor For Excip-

ients', Mohan Kumar, Head –

External Manufacturing MSAT

and AVD, Dr Reddy’s Laborato-

ries, talked about Alternate De-

velopment Methodology. A

proper supplier assessment, he

said, should circumvent these

components—management,

reputation and position in the

industry GMP facilities, opera-

tion controls, material quality,

procedural compliance, deliv-

ery mechanism, packaging and

transportation, geographical lo-

cations, performance history

and agreements (quality and le-

gal). On the other hand, quality

assessment should incorporate

the following factors: Site Mas-

ter File /Quality Manual, SOP

and, Change control systems ,

Vendor qualification for input

materials, Documents filed/con-

trol and retained, Batch/lot

numbering procedure, Equip-

ment/Instrument qualifications

procedures, Quality Control–

Input RM, In Process controls

Finished product, Microbiolog-

ical monitoring & control, Input

material traceable for batch,

Out of Specification, Annual

product reviews/Trend, Com-

plaints and Recall procedure.

The following speaker, Dr

Ravleen Khurana – Managing

Director M/s Nitika Pharma-

ceutical Specialties, spoke on

the topic 'An Integral Role Of

Qbd Excipients In Robust For-

mulation'. He discussed what

factors encompass robust for-

mulation, what does a formula-

tion contain, the role of excipi-

ents and QbD with respect to

excipients. He also talked about

the various disadvantages of

having conventional manufac-

turing practices and what ad-

vantage does a QbD approach

have.

The last speaker at the con-

ference, Prakash Gadhave, Site

Manager – Colorcon Asia and

Member, Regulatory Affairs

Committee IPEC India, spoke

on the challenges that manu-

facturers face when it comes to

Good Distribution Practices.

He discussed various factors

that cause complications dur-

ing the supply chain and disas-

ters that can be caused if excip-

ient quality is compromised.

He also talked about different

professionals who are part of a

supply chain system and differ-

ent pros and cons that suppli-

ers and distributors should

abide by.

The conference ended with

a question and answer session

between the audience mem-

bers and a panel comprised of

OS Sadhwani, Former Joint

Commissioner - FDA Maha-

rashtra; Prakash Gadhave,

Ravleen Singh and Vishakha

Metkar who acted as the mod-

erator. Sadhwani spoke on how

the performance of the formu-

lation depends on the excipient,

and hence, how it is relevant

that drug development is

evolved to an extent that it can

be made sure that there are no

related unintentional impuri-

ties in the drug.

tarannum.rana@expressindia.com 

Conference 'Understanding Regulatory
Perspectives of Excipients' hosted by IPEC
Experts, manufacturers and consumers attending the conference discussed the ever-evolving
regulatory framework that guides the Indian excipients industry how active communication
between the suppliers and users can decrease instances of quality negligence



the nature and purpose of the

conference. The first session of

the conference started to sail

with the topic 'Significance of

Pharmacovigilance in Regula-

tory Decision-Making' by the

first keynote speaker Dr Dar-

shan Bhatt who shared his expe-

riential wisdom and his perspec-

tives on the subject with the

audience. This session was fol-

lowed by the second keynote

speaker Dr Sanish Davis, who

spoke on 'Metamorphosis of

Clinical Trial Safety in India –

Triumph of Collaboration'. 

The next session was 'Practi-

cal Pharmacovigilance in India'

which had two pharmacovigi-

lance heads from the industry of-

fering complimentary as well as

contrasting viewpoints on a sin-

gle topic, followed by a third

speaker providing a cross-sec-

tional analysis on another.  Dr R

K Sanghavi then spoke on

'Bringing HCPs, MAHs and

Regulatory Authorities together

for Pharmacovigilance: Chal-

lenges in India & possible solu-

tions'. The solutions proposed by

Dr Sanghavi for the challenges

he enlisted in his presentation

resulted in a healthy debate on

the practicality of and rationale

behind the same. 

The third session of the day

titled 'Global Pharmacovigilance

Perspectives' began with Dr Ab-

hijit Surwade giving an overview

on 'Regulatory Requirements

and Safety Assessment of Con-

sumer Health Products'. He was

followed by Dr Shraddha

Bhange who presented on the

topic 'Roles of WHO, National

Regulatory Agencies & Industry

in ensuring Vaccine Safety

across the globe'. Both these

speeches generated numerous

questions from the audience

which were well-answered by

the speakers, resulting in a par-

ticipative experience for the audi-

ence on highly specialized sub-

functions of pharmacovigilance.

Durga Mane, the third speaker

of the session, gave a lucid talk

on a subject that is very much

pertinent to the daily activities

of global pharmacovigilance pro-

fessionals, namely 'Significance

of Internal Audits in Outsourced

Global Pharmacovigilance Oper-

ations'. 

The last session of the day

had the theme 'Transforming for

Tomorrow'. The session began

with the  topic, 'Technology as

an enabler of effective Safety

Signal Surveillance' by Dr Nee-

lesh Joshi who justified the title

with several examples. The final

talk of the day titled 'The Future

of Pharmacovigilance: A Peek

into the Crystal Ball' was deliv-

ered by Aamir Shaikh. The day

ended with closing comments

and vote of thanks by Dr J Vijay

Venkatraman. The conference

was sponsored by Dialog Solu-

tions and Oviya MedSafe.
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Lakshmipriya Nair
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EXPRESS PHARMA re-

cently organised a conference

for the stakeholders of the

pharma industry in Baddi. 

Industry leaders and experts

in the city came together to

initiate discussions which will

spur the sector to loftier posi-

tions at the inaugural edition

of the Baddi Pharma Summit. 

The event is yet another

step by Express Pharma to 

facilitate knowledge-sharing

in different pharma hubs of

the country to optimise their

potential and pave the path

for the sector's continued

progress. 

After an auspicious lamp-

lighting ceremony, Sushant

Sharma, Assistant Drugs

Controller, CDSCO, Ministry

of Health and Family Welfare,

GoI took the stage to deliver

the Chief Guest’s Address. 

Informing that every third

tablet and second vaccine in

the world is manufactured in

India, he highlighted why we

are the ‘Pharmacy of the

World,’ and the huge responsi-

bility we shoulder in making

the world a healthier place.

Emphasising on the need to

pay utmost importance to reg-

ulatory compliance and qual-

ity, he said the industry should

take care to not make any mis-

takes which would hurt its

goal and repute. He also

pointed out the need for im-

proved communication be-

tween the industry players

and regulatory authorities to

plug any gaps that exist and

accelerate India Pharma Inc’s

growth trajectory. 

Next, Guest of Honour, 

Dr Dinesh Dua, Chairman,

Pharmexcil, Chairman, Entre-

preneurship & Start Ups, CII

North India, CEO & Director,

Nectar Lifesciences spoke on

the topic ‘Bulk Drug Park: Op-

portunities and Challenges.’

He updated the huge influence

and dominance that India

wields in the generics space in

the US and other global mar-

kets and pointed out that our

life sciences industry is poised

for a huge transformation, 

especially as we roll out the

world's largest healthcare

programme, Ayushmaan

Bharat. Informing that we are

the fastest growing pharma

market globally, he said that

the India pharma industry is

likely to touch $100 billion by

2014. However, he also high-

lighted the urgent need to be-

come more self-reliant in APIs

and bulk-drugs and drew at-

tention to the fact that the

huge dependence on Chinese

APIs could prove to be a 

deterrent to our growth story.

He also stressed that pharma

hubs like Baddi can play a

significant role in this growth

story if it helps India achieve

self-reliance on APIs and bulk

drugs. 

The second Guest of 

Honour was Manish Kapoor,

Deputy Drugs Controller,

Drugs Control Administra-

tion, Himachal Pradesh. He

said that the industry is in

transition and as a result,

some tough times are to be ex-

pected. But, the churn will

only help us to emerge

stronger than ever before if

we take effective steps to

streamline our activities and

reduce inefficiencies. He also

raised the issue of ‘Not of

Standard Quality (NSQ)’

drugs and was emphatic that

a reason for rising NSQs is

due to inadequate tracking of

APIs and we need to monitor

their quality in a better way.

He also spoke on the various

steps and measures taken by

Himachal Pradesh’s Drugs

Control Administration to im-

prove quality and compliance

in the state. 

The next speaker, Kalidas

Bhangare, MD, Testo India

took the audience through

Testo’s growth trajectory 

and spoke on Testo India's 

solutions ranging from sen-

sors to software. Bhangare

also informed about the com-

pany’s wireless/ethernet data

monitoring solutions for hu-

midity and temperature in the

pharma sector such as Testo

Saveris. Outlining its benefits,

he said, “Uninterrupted and

secure measurement of tem-

perature and humidity values

is possible with automated

data monitoring system –

Testo Saveris. Such efficient

solutions become a priority

because even 99 per cent cer-

tainty is not enough in

pharma industry.”

Subsequently, Dr Anoop

Kumar, Market Development

Manager, Pharma CRO Verti-

cal, Sciex, gave an overview

on mass spectrometry and

liquid chromatography solu-

tions offered by his company.

He also gave details about

identification, determination

and quantitation of impurities 

in pharma processes and 

explained how the impor-

tance of impurities profiling

in achieving regulatory com-

pliance by presenting a few

case studies. He concluded by

giving details about Sciex’s

solutions for impurity profil-

ing and genotoxic impurity

quantitation. 

Akash Agarwal, CEO & 

Director, Crystal Logistic Cool

Chain, was the next speaker

at the Baddi Pharma Summit.

He brought the audience up to

date about the cold storage

solutions offered by his com-

pany and said that it is a one-

stop solutions provider of cold

storage solutions, making it a

trusted partner for many

renowned life sciences firms.

He also elaborated on the 

innovations implemented in

cold storage solutions by his

company and briefed the audi-

ence about the value additions

they offer. He assured them

that all the solutions provided

by Crystal Logistic Cool Chain

will help them implement

good distribution practices. 

Matthew J Harle, Senior

Manager, Field Marketing,

Particle and Automation

Products, Beckman Coulter,

gave a rundown about his

company and the milestones it

has achieved. He informed

that Beckman Coulter has

2,75,000 installations world-

wide. He further told the 

audience about his company’s

solutions for pharma manu-

facturing of aseptic products

such as TOC Analysers. Harle

also explained how his com-

pany can be a great partner

for the pharma sector with

product offerings that can

help reduce costs and improve

compliance at Baddi Pharma

Summit 2019. 

The next session was an in-

teresting panel discussion on

‘Unlocking Baddi’s true poten-

tial.’ The panellists for this

discussion were, Dinesh Dua,

Chairman, Pharmexcil, Chair-

man, Entrepreneurship &

Start Ups, CII North India,

CEO & Director, Nectar Life-

sciences; Sushant Sharma,

Asst Drugs Controller, CD-

SCO, Ministry of Health and

Family Welfare, GoI; Dr

Govind Pandey, Director, Ko-

pran; Prof Dr Saranjit Singh,

Head- Department of Phar-

maceutical Analysis, NIPER;

Sudhir Sawhney, Vice Presi-

dent- Quality Control, Acme

Generics and SL Singla, Mem-

ber of HDMA. Moderated by

Dua, the eminent panel dis-

cussed the road map for India

Pharma Inc’s progress and

deliberated on the role Baddi

will play in making India fully

Express Pharma hosts maiden Baddi Pharma Summit
Industry stakeholders in the city congregate to converse on the role of pharma hubs like Baddi in
India Pharma Inc’s growth saga
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(L-R) Sudhir Sawhney, Vice President- Quality Control, Acme Generics; Sushant Sharma, Asst Drugs Controller,
CDSCO, Ministry of Health and Family Welfare, GoI; Dr Dinesh Dua, Chairman, Pharmexcil; ; Dr Govind Pandey,
Director, Kopran; SL Singla, Member, HDMA; and Prof Dr Saranjit Singh, Head- Department of Pharmaceutical
Analysis, NIPER
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self-reliant, from APIs to bulk

drugs. The experts remi-

nisced about how Baddi be-

came a prime destination for

the pharma sector and re-

called the reasons why it

slowly lost its allure. 

Sharma from CDSCO in-

formed the audience that the

regulator is trying to facilitate

progress in Baddi’s pharma

sector with appropriate qual-

ity controls and assured that

the regulatory body is always

ready to hear and deal with

any issues faced by the indus-

try. The panellists also listed

down some initiatives and

projects that were driving

quality and innovation in the

Indian pharma industry. They

informed that we need to 

continue to invest in improv-

ing research and upgrading

our processes to enhance our

capabilities. The experts also

insisted that training initia-

tives to help raise awareness

and understanding of GMP

among the pharma commu-

nity in Baddi to curb NSQs is

a must to sustain the town as

a pharma hub. Each of the 

panellists also shared their 

insights on the steps and

measures that need to be

taken by the industry and the

government to rebuild Baddi

as a pharma bastion and 

revive its former glory.

Post the panel discussion,

Parimita Barik, Executive,

Sales and Marketing, Ami

Polymer, took the stage to

speak on the solutions offered

by her company to benefit the

pharma industry. She in-

formed that Ami Polymer has

several distinguished, techni-

cally innovative and challeng-

ing import substitutes for in-

tricate applications in the

pharma industry. 

The next speaker, Sreed-

har Joshi from Sreedhar 

Instruments presented his

company’s growth journey

and solutions for the pharma

industry at Baddi Pharma

2019. He also spoke on the

topic, ‘Metone and HIAC 

particle counters- Quality tool

to enable the critical daily

monitoring.’ He too elaborated

on his company’s solutions

and their benefits for the life

sciences sector. 

The topic after this session

was ‘Distributed temperature

control of laboratory scale 

reactors.’ The speaker, 

Anvesh Manne, Director, Pol-

mon Instruments not only

gave an understanding about

his company’s products and

services but also explained

that his company is working

towards reducing India’s de-

pendence on foreign instru-

ments, thereby truly working 

towards the ‘Make in India’

mission. 

Prof Dr Saranjit Singh,

Head - Department of Phar-

maceutical Analysis, NIPER,

in a very interesting and in-

formative session, enlightened

the audience about modern-

day drug development chal-

lenges. Citing several perti-

nent examples, he highlighted

issues such as loss of efficacy

and poor dissolution, amongst

others. He also stressed on

the need for a strong R&D de-

partment to further innova-

tion and prevent NSQs at

Baddi Pharma Summit 2019.

He also spoke on the various

endeavours and projects that

NIPER is involved in to gain

new insights into our physiol-

ogy and improve our drug de-

velopment capabilities. 

The last topic for the day

was ‘Ensuring quality and

regulatory compliance,’ one of

the most pivotal issues for the

pharma industry today. The

speaker for this session, Hari

Vayas Bansal, Chief Mentor-

GXP Pharma Trainer Associ-

ate, Aqex Pharma Solutions

rooted for the implementation

of QbD across all levels of

pharma operations. He elabo-

rated how QbD can help to im-

prove product quality, cut

down costs, get products to

market faster, increase

process capabilities, reduce

the impact of raw material

variability and improve effi-

ciencies, enable scale-up and

more benefits. 

Thus, the audience re-

ceived a lot of food for thought

at the inaugural edition of

Baddi Pharma Summit 2019. 

laxmipriyanair@expressindia.com
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Sushant Sharma, Assistant Drugs Controller, CDSCO,
MoH&FW, GoI 

Dinesh Dua, Chairman, Pharmexcil, Chairman,
Entrepreneurship & Start Ups,CII North India, CEO &
Director, Nectar Lifesciences

Manish Kapoor, Deputy Drugs Controller,
Drugs Control Administration, Himachal Pradesh 

Prof Dr Saranjit Singh, Head- Department of
Pharmaceutical Analysis, NIPER

Hari Vayas Bansal, Chief Mentor- GXP Pharma Trainer
Associate, Aqex Pharma Solutions 

Matthew J Harle, Senior Manager, Field Marketing, Particle
and Automation Products, Beckman Coulter

Kalidas Bhangare, Managing Director, Testo India Dr Anoop Kumar, Market Development Manager,
Pharma CRO Vertical, Sciex

Akash Agarwal, CEO & Director, Crystal Logistic Cool Chain
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Ami Polymer
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PURIFY 2019 -
CHROMATOGRAPHY
PURIFICATION
CONCLAVE 
Date: December 17, 2019

Venue: The Westin

Hyderabad Mindspace,

Hyderabad

Summary: The

chromatography purification

conclave would touch upon

varied aspects of

chromatography purification,

be it discovery and

development or scaleups.

New separation techniques

and approaches, niche topics,

deeper understanding of

preparative and process

chromatography and allied

fields, and upcoming

application areas will provide

quality substance to the

discerning delegates.

Discussions will be held on

the role of simulated moving

bed (SMB) as well as counter-

current chromatography,

SFC as a purification

technique, detection

technologies available for

purification, customised skid

systems for

commercialisation, perils of

chromatography Scaleups.

Express Pharma is the media

partner for the event.

Contact details

Rashi Jeswani, 

Project Co-ordinator – Purify

2019

rashi@custage.com;

+91-9136600573; +91-22-

25204436

BIOETHICON 2019
Date:  November 8-10, 2019

Venue: Chennai

Summary: The Asia Pacific

Division of the UNESCO

Chair in Bioethics will

organise the 1st International

Bioethics Health Sciences

Conference – BIOETHICON

2019. The event will be

organised in collaboration

with The Government of

India, Indian National

Commission for Cooperation

with the UNESCO. The

conference will offer a unique

platform for the exchange of

bioethics education

information and knowledge

and will feature pre-

conference courses and

workshops, panel

discussions, interactive

lecture sessions, and

exhibition of posters and

photographs highlighting

bioethical issues in health

sciences. The theme for the

conference is 'Redefining

bioethics in health sciences

for the next century.' The

purpose of the CHAIR is to

build, activate, co-ordinate

and stimulate Bioethics

Education in Academic

Institutes through an

International Network of

Units.

Contact details

Mumbai Office

508, Topiwala Centre

Off SV Goregaon West

Opp Goregoan Railway

Station

Mumbai, 

Maharashtra 400 062

Tel: 022 61053811 / 834

info@medisquire.com

www.medisquire.com 
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DEALS
DEAL TRACKER

Lifesciences sector posts 52 deals worth $1.6 bn in July 2019

IN JULY 2019, the healthcare in-

dustry reported 52 deals worth

$1.6 billion as compared to the

last 12-month average (July 2018

to June 2019) of 63 deals worth

$26.8 billion, according to 

GlobalData. Zambon Company, a

pharmaceutical company, acquir-

ing Breath Therapeutics and its

subsidiaries for approximately

$557.1 million; Boehringer Ingel-

heim, a pharmaceutical company,

acquiring AMAL Therapeutics, a

company focussing on cancer im-

munotherapy and advancing

therapeutic cancer vaccines de-

rived from its technology plat-

form KISIMA for approximately

$366.2 million; and Jazz Pharma-

ceuticals’ $206.5 million acquisi-

tion of Redx Pharma’s (Redx)

pan-RAF inhibitor programme

for the potential treatment of

RAF and RAS mutant tumours

are some of the notable deals an-

nounced in July 2019.

The healthcare industry re-

ported 83 venture capital (VC)

deals worth $2.5 billion in July

2019, compared to the last 12-

month average (July 2018 to June

2019) of 91 deals worth $1.7 bil-

lion. BioNTech raising $325 mil-

lion in series B financing round;

Century Therapeutics raising

$250 million in financing round;

Lepu Biotech raising $131 million

in series A financing round; and

AM-Pharma raising $130.7 mil-

lion in financing round are some

of the major VC deals reported in

July 2019.

Deal value in healthcare industry declines in July 2019

Deal Date Acquirer (s) Target Deal Value (US$ m) 

25-Jul-19 Zambon Company SpA (Italy)
Breath Therapeutics GmbH

(Germany)
557.1

15-Jul-19 Boehringer Ingelheim (Germany) Amal Therapeutics SA (Switzerland) 366.2

10-Jul-19 Jazz Pharmaceuticals Plc (Ireland) Pan-RAF Inhibitor Program (UK) 206.5

10-Jul-19 Audax Private Equity (US) Aspen Surgical Products Inc (US) 170.0

09-Jul-19 Altimmune Inc (US) Spitfire Pharma, Inc. (US) 93.0

Deal Date Acquirer (s) Target Deal Value (US$ m) 

09-Jul-19 Mirae Asset Financial Group; Invus Group LLC; Platinum Asset
Management Limited; Redmile Group LLC; Strungmann Family; Fidelity

Management & Research Company LLC; BVCF Management Ltd;
Jebsen Capital; Steam Athena Capital

BioNTech SE (Germany) 325.0

01-Jul-19 Fujifilm Cellular Dynamics Inc; Versant Venture Management LLC;
Leaps by Bayer

Century Therapeutics Inc (US) 250.0

01-Jul-19 Shiyu Capital Group LP Lepu Biotech (China) 131.0

16-Jul-19 Gilde Healthcare Partners BV; Andera Partners; Kurma Partners SA;
Life Sciences Partners BV; Forbion Capital Partners Management
Services BV; IDInvest Partners; Ysios Capital Partners; BB Pureos

Bioventures LP

Am-Pharma BV (The
Netherlands)

130.7

15-Jul-19 AME Cloud Ventures; Felicis Ventures; Epic Ventures; Scottish
Mortgage Investment Trust PLC; Charles River Ventures Inc; Menlo

Ventures; Data Collective Venture Capital LLC; Two Sigma Ventures LP;
Regents of the University of Minnesota; Obvious Ventures; Lux Capital;
Texas Tech University System; Mubadala Ventures Co; Intermountain

Ventures; Undisclosed Investor(s)

Recursion Pharmaceuticals Inc
(US)

121.0
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Known as the 'Sinarest company', Mumbai-based Centaur Pharma has
proved that super brands can be nurtured by mid-sized pharma

companies as well. Express Pharma analyses how the company took on
more established pharmaceutical companies to create 'Made in India'

super brands the hyper competitive anti-cold space. Not just in 
India, but in some overseas markets as well. But can Centaur Pharma

replicate this success? 

By Viveka Roychowdhury
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H
ow do you value a

brand bagging two

prescriptions every

second? A brand accounting

for 60 million prescriptions a

year? Probably the only brand

to have bagged the Brand of

the Year award for five years

in succession at the AIOCD-

AWACS Awards in Marketing

Excellence? 

This is Sinarest, the flag-

ship brand of Mumbai-based

Centaur Pharma, which

claims to be India's No.1 anti-

cold brand since 1996. In fact

it is the No 1 in Cambodia and

Uganda as well. 

Established in 1978, the

company today is ranked a

modest 34th by prescriptions

(SMSRC) and ranked 50th by

sales as per AWACS. The

ranking may be low, but the

company has 17 brands

ranked No. 1 in their seg-

ments. Centaur is India's

fourth-largest ophthalmic

company by prescriptions

with a market share of 24 per

cent. Besides the domestic

market, the company exports

to 110 countries in five conti-

nents. 

Centaur Pharma is also

the country's largest and the

world’s third-largest manu-

facturer of psychotropic ac-

tive pharmaceuticals ingredi-

ents (API) with facilities

conforming to global regula-

tors spanning US FDA, EU-

GMP/ANSM (France), TGA,

PMDA (Japan), KFDA (Ko-

rea), ANVISA (Brazil),

COFEPRIS (Mexico) and

WHO-GMP standards. Cen-

taur Pharma’s API formula-

tions plant situated in Amber-

nath, Maharashtra is also an

US FDA approved plant. In

addition, Centaur Pharma

also has two WHO-GMP ap-

proved formulations facilities

in Goa. A new fixed dosage

formulations facility in Tuem,

Goa is to be commissioned by

2021.

Starting small 
But the Sinarest saga started

in rented facilities in Kalina,

then a small suburb of Mum-

bai. The founder, Shivanand

Sawant, Chairman and Man-

aging Director, recalls that in

around 1972-73, the German

principals of his company,

Indo Pharma, decided to exit

the country. He vowed that

he'd rather turn an entrepre-

neur than search for another

job. 

Centaur Pharma thus took

shape in 1978. The name is an

allusion to the legendary cen-

taurs, the half man-half horse

beings from Greek mythology,

known to be gifted in healing

and medicine. 

As Indo Pharma wound up

operations, Centaur Pharma

started with manufacturing

contracts with E.Merck,

Boehringer, Boots and Ger-

man Remedies. The company

soon outgrew the Kalina facil-

ity and set up a formulation

unit in Goa in 18 months flat, a

record for that time. 

As Sawant confesses, there

was no strategy other than to

be self-employed and build his

retirement corpus. He

planned was to pull out after

two decades either via an IPO

or selling stakes. 

In 1999-2000, the company

came close to finalising a sell-

out. Sawant recalls how nego-

tiations went up to very ad-

vanced levels with two MNC

pharma companies before the

deals fell through. On another

occasion, there was an offer to

buy the Sinarest brand but

Sawant refused to sell the

brand with which the com-

pany was identified. 

The bid for Sinarest per-

haps made him realise that

the company had created

enough value. And all the

painstaking efforts over the

years to build such brands

would be wasted if he sold out. 

He then shelved all plans to

sellout and with the help of ex-

colleagues and friends from

the Indo-Pharma days, drew

up a more strategic long term

blueprint for the company. He

decided to invest in a new

manufacturing location, in

Pune this time, with a focus on

exports. Today, the company's

revenues are a balanced mix

of domestic sales (52 per cent)

and overseas (48 per cent).

The current business

spread between the four main

revenue streams is dominated

by pharma (50 per cent) fol-

lowed by CRAM (26 per cent),

API (23 per cent), and CRO (1

per cent). Revenues in

FY2018-19 were Rs 667.25

crores while net worth was

Rs 334.32 crores. EBITA was

Rs 178.96, with earning to rev-

enue of 27 per cent. The debt

equity ratio was 0.10 while re-

turn on equity was 34.20 per

cent. Revenue projection for

current year (FY2019-20) is

Rs 750 crores. 

Second generation in the
saddle
Today, Sawant is emphatic

that there is no intention of

selling out. While his brother

Dr Shreekant Sawant, who

was was earlier working with

Ciba Geigy heads the API

team, the second generation 

is now involved with the 

company at senior roles. (See

box: GenNext at Centaur

Pharma)

His eldest daughter, Dr

Smita Phal, is a doctor with

an MD in clinical pharmacol-

ogy and an MSc Biotechnol-

ogy from Scotland. As a Di-

rector, she handles the

international business. 

The second daughter

Rakhi Kadam, a commerce

graduate with a law degree

specialisation in IPR is Direc-

tor- Legal and is responsible

for IP and legal matters. 

Supriya Desai, the

youngest daughter, is a BSc

Tech from UDCT, has a Mas-

ters in Marketing Manage-

ment  from Narsee Monjee In-

stitute of Management

Studies followed by an MS in

pharmaceutical science from

the University of Missouri,

US. She is general manager

operations, with overall 

responsibility of the Pune 

facility.

Sawant's ex colleague's

son, Dr Amit Rangnekar

joined the company straight

after his graduation, worked

his way up the ranks and is to-

day vice president, supply

chain management. 

Most employees at the sen-

ior levels have spent decades

in Centaur Pharma. For in-

stance, Rangnekar narrates

how Ajay Kumar Handa, who

is today president, heading

marketing and HR for the do-

mestic business, has been

with the company for three

decades. 

He joined as a medical rep-

resentative and rose up the

ranks. He played a very piv-

otal role in building block-

buster brands like Sinarest

(worth Rs 250 crores), Ko-

farest (Rs 40 crores) and the

ophthalmic range (Rs 45

crores). 

Ajay Kumar Handa, President,
Marketing & HR, Domestic
Business, Centaur Pharma

Dr Shreekant Sawant, Head,APIs,
Centaur Pharma

Shivanand Sawant, Chairman and Managing Director, Centaur Pharma
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A bumpy road 
The company went through a

challenging time when the

Pune plant took longer than

expected to get commissioned.

This put a drag on the com-

pany's cash flow for around

four years. Realising that they

needed the funds, around

2005-06 Sawant took a loan

from the Small Industrial De-

velopment Bank of India

(SIDBI) in lieu of a significant

minority stake of 23 per cent

holding in the company. The

original investment from

SIDBI of Rs 30 crores, valued

at around Rs 110 crore. 

When SIDBI wanted to exit

in three years after the term of

the loan, Sawant approached

the Aditya Birla and Tata

groups. In 2009-10, these two

groups jointly funded the buy-

back. Centaur Pharma was

able to pay back the entire

amount in three years.

The company is currently

debt-free and Sawant does not

feel the need to raise any loans

for further expansions. The

directors hold 90 per cent of

equity, while family and

friends hold the rest. But

Sawant does not rule out

some dilution to future part-

ners for their technology. 

… to a promising future 
The founder chose to focus on

psychotropic APIs because

the CNS molecule is very

small molecule in terms of

size, and is active in minute

doses, ranging from 0.125 mg,

0.25 mg, 0.5 mg, 1 mg, 10 mg.

So the investment is propor-

tionally lesser than larger

dosages. Sawant decided to

strategically keep away from

molecules which required pro-

duction in tonnes as it re-

quired much more investment. 

Secondly, large batch sizes

made it more difficult to be

flexible to market demand.

And thirdly, quality could be

easily controlled and moni-

tored in smaller batch sizes.

But the technology to man-

ufacture CNS molecules was

also tough. For example,

Sawant points out that di-

azepam had an eight-step

manufacturing process, which

is today cut down to half. The

company could easily back-

ward integrate to control the

quality of the input intermedi-

ates and ingredients. 

Today Centaur Pharma

outsources these steps exclu-

sively to trusted third party in-

termediates suppliers. Quality

at these suppliers is monitored

by a Centaur team based at

these facilities, which includes

both managerial as well as ana-

lytical staff. 

Using the same philosophy,

Centaur Pharma is now con-

centrating on eye drops as the

API requirement is small. And

the company is also consider-

ing anti-diabetic and cardiac

molecules as these APIs too

have also become smaller and

more potent. 

Super Brands in the
pipeline
Centaur Pharma's block-

buster brands have set high

benchmarks (See box: The

making of a Super Brand). The

company’s next big offering

The history of Sinarest has learnings for all pharma brand managers. As
Sawant tells it, when all anti-sinusitis medication brands used

pseudoephedrine, Sawant decided to launch his product with
phenylpropylamine (PPA). About a decade later, there were reports that
phenylpropylamine caused hemorrhaging strokes and was linked to heart
attacks. It was banned in the US.Though it was not banned in India, Sawant
decided to stop producing it in India, even though other manufacturers
decided to continue with phenylpropylamine.

Sawant switched to pseudoephedrine and went to the doctors with the
data. The switch only made the brand bigger because the company could
add the layer of safety to the positioning of Sinarest. Other manufacturers
had to finish their stocks of PPA and were in a fix when India too banned it
three years later. Centaur Pharma meanwhile went ballistic on the safety
positioning and this is when Sinarest grew.The second challenge came when
the US FDA highlighted that pseudoephedrine was being misused as a
narcotic. Keeping patients' interest and safety in mind, the company
proactively changed to phenylephrine. Doctors appreciated this proactive
stance and the brand grew market share.

Rangnekar points out that Sinarest today has 20 brand extensions for variations of the cough-cold symptoms.
Each brand extension was in response to feedback culled from doctors. None of the competitor brands have
so many options. Each brand extension adds to the overall market share of the Sinarest mother brand so the
company's dependence on a single SKU is not very high.

Besides this de-risking strategy, execution of the brand strategy too has been ''terrific'', as Rangnekar puts
it. Giving an example of a branding campaign targeted at young children, the most common age group vulnerable
to colds and coughs. the brand has a mascot of a joker, with a red nose, the most recognisable sign of a runny
nose.The company created an anthem made of various sneezes to build an instant connect with the brand.

Around 10-12 years back, the company also started World Anti-Cold Day/Week in September- the peak cold-
cough season in India. The week is interspersed with awareness campaigns on the effects of self-medication
during colds, etc. Doctors are taken to schools, for instance, where they spread awareness on how to avoid colds
and cough, anti-cold treatment measures, not necessarily focused on the Centaur Pharma brands.

Besides messages on the radio, Centaur Pharma uses electronic media in a big way.The company realised
that out of 36 lakh internet searches on cold, 36000 were on Sinarest alone. This meant there was a lot of self
medication among patients. Centaur Pharma then formed a digital partnership with doctors to convince patients
of the harms of self-medication during colds and coughs.

THE MAKING OF A SUPER BRAND

Sinarest Brand of the Year

Gold 2017 Trophy

The winning team behind SinarestMost employees at the senior
levels have spent decades in
Centaur Pharma. For instance,
Ajay Kumar Handa, who is today
President, heading marketing
and HR for the domestic
business, has been with the
company for three decades
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could be a patented new

chemical entity, DPOCL, pre-

sented as a wet bandage for

the treatment of diabetic foot

ulcer. DermaPro was invented

by a doctor from Germany,

who had done the Phase 1

trial. Sawant took forward the

Phase 2 and 3 trials in India.

Centaur Pharma will have the

development and distribution

rights for India, SAARC and

RoW markets while the Ger-

man collaborator, CytoTools,

will purchase it from them to

market it in Europe. 

DermaPro has reportedly

received market approval

subject to local production in

India in March 2017. The In-

dian Pharmacopoeia Commis-

sion (IPC) has since con-

ducted equivalence studies

and certified that the product

manufactured at Centaur

Pharma is equivalent to the

German product. Sawant is

confident that they will get

marketing approval in due

course of time. Besides

demonstrating rapid and ef-

fective wound healing in pa-

tients with diabetic foot,

Phase III clinical trials in Eu-

rope for venous leg ulcer and

diabetic foot ulcer need to be

repeated.

In a country like India with

a high diabetes burden, any

treatment for diabetic foot ul-

cer would have a large market.

According to Rangnekar, this

treatment could prevent am-

putation and loss of limbs in

many diabetic patients. Unfor-

tunately, regulations for clini-

cal trials in India went through

a complete re-working over

the last few years and the

DPOCL project got caught in

the backlog. The trial data is

reportedly being reviewed by

the authorities and the com-

pany is expecting a decision in

due course of time, possibly by

this year-end. 

Sawant reveals that the

Phase 1 trial for DPOCL was

spread across 16 centres,

spread across India, including

the north east. Phase 2 was

across an additional eight cen-

tres, making it a total of 24

centres across India, with

around 100-120 patients. 

Another potential big

brand for Centaur Pharma

could be Renadyl, a probiotic

formulation positioned as a

pre-dialysis treatment. This is

a proprietary product of US -

based Kibow Biotech to help

maintain healthy kidney func-

tion in the chronic kidney dis-

ease (CKD) space. The com-

pany has rights to India, RoW,

South Africa and Russia mar-

kets. 

Building brands based on
unmet medical need
The company has had to evolve

along its four-decade plus jour-

ney. The initial years had a gen-

eral practitioner-focused strat-

egy. Brands like Sinarest and

Kofarest had the company con-

centrate on paedriatricians

and ENT specialists. 

Around 2010, the company

changed its focus to specialists

and today, Rangnekar says

that almost two thirds, 67 per

cent, of their prescriptions are

from consultants. Sawant dis-

closes that henceforth, the fo-

cus will be on chronic thera-

pies in the cardiovascular

space, and they are on the

lookout for good tie-ups.

The way forward involves

four basic strategies. Firstly

leveraging integration syner-

gies between its API, formula-

tion and contract research

arm, Lifesan. The second aim

will be to sharpen its interna-

tional focus. Tying in with

this, is its third goal of enter-

ing into strategic alliances as

well as its fourth objective of

in-licensing molecules. 

The company has three

such collaborations so far. In

addition to the alliances with

Kibow Biotech and CytoTools,

Centaur Pharma tied up with

Japan's Senju Pharma to

launch timolol LA eye drops

for glaucoma and bromfenac

for NSAIDs.

Price of success
The success of Centaur

Pharma's Super Brands like

Sinarest and Kofarest come

with the challenge of counter-

feits. The company has de-

ployed anti-counterfeiting

measures like holograms, with

an eye to update these meas-

ures on a regulary. 

Sawant sees both opportu-

nities and challenges for the

second generation. On the pol-

icy side, he says, ''Price con-

trol (of medicines) is a reality

not just in India but across the

world. So we should accept it.

The modality (for price con-

trol) should be decided, either

it should be left to market

forces or there are two prices,

the trade and the government

prices, as is done in the UK.”

His reasoning is that price

control should be market or

competition based and should

be realistic. If doctor's fees

have increased over the past

decades, so why cannot medi-

cine prices also rise, he asks. A

question that the next genera-

tion leadership will no doubt

pursue as they take his legacy

forward.

viveka.r@expressindia.com

◗ Revenues: Rs 667.25 crores
◗ Net worth: Rs 334.32 crores
◗ EBITA: Rs 178.96 
◗ Earning to Revenue: 27%
◗ Debt equity ratio: 0.10
◗ Return on equity: 34.2%

◗ Revenue projection for FY2019-20: Rs 750 crores
(Source: Centaur Pharma)

GENNEXT AT CENTAUR PHARMA

Dr Amit Rangnekar
Vice President, SCM

Dr Smita Phal
Director, International Business

Rakhi Kadam
Director- Legal

Supriya Desai
GM Operations

FINANCIALS FOR FY2018-19

The way forward involves four
strategies: leveraging
integration synergies,
sharpening international focus,
entering strategic alliances and
in-licensing molecules
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Can you give us an overview

of the competitive

landscape in the vaccines

market, in India and

globally? What is IIL’s

market share of the total

pie?

The total size of the human

domestic trade market in

India is about $333 million

and is dominated by

multinational companies

such as GSK, Sanofi and

Pfizer. The domination is on

account of vaccines which are

not supplied by Indian

companies such as

pneumococcal vaccine, HPV,

Varicella etc. The top three

brands in the trade market

are Synflorix (pneumococcal

vaccine by GSK), Hexaxim

(hexavalent vaccine by

Sanofi) and Prevenar 13

(pneumococcal vaccine by

Pfizer). The three together

command 22 per cent of the

market size. The higher sales

figure is on account of the

higher price of the vaccine

sold by the MNCs and not

based on the units consumed.

The situation is different in

India where an Indian

company makes a vaccine. IIL

is the leader in anti-rabies

vaccine segment, Biological

Evans is the leader in TT,

Bharat Biotech is the leader

in Typhoid Conjugate

vaccine. IIL holds 36 per cent

of the market share in the

anti-rabies vaccine segment.

Several Indian companies

have a growing list of

vaccines in their R&D

pipeline and in the years to

come the present dominance

of the MNCs will be dented

for sure.

In addition to the human

domestic trade market, the

government procures

vaccines worth $250 million.

Total veterinary vaccine

market in India, which

includes the domestic trade

market and government

business, is $133 million. 60

per cent of that is for the

poultry segment. IIL holds 53

per cent of the market share

in the served market and 23

per cent in the overall market.

In the days to come, what

will be the major drivers

which will define the

vaccine market in both,

veterinary biologicals and

human vaccines?

The major drivers include

more awareness among

general public about the

ability of vaccines to prevent

diseases. The government

has increased per capita

spend on immunisation,

which is one of the driving

forces. Additional vaccines

such as pneumococcal and

HPV might be introduced in

the programme. New

programmes are introduced

to ensure adequate coverage

across the country among all

ages. Mission Indradhanush

and India New Born Action

plan are planned to increase

coverage upto 90 per cent.

Higher affordability by the

middle class is also going to

support growth in the

vaccines segment. The

government has announced a

huge spend of approximately

$2 billion for the eradication

Our turnover has grown 65 per cent
in comparison to 2015-16 and 
looking to grow 40 per cent this year

I N T E R V I E W

IIL is a leading manufacturer of human and animal vaccines in India and other global markets.
Dr K Anand Kumar, MD, Indian Immunologicals Ltd (IIL) divulges details about his company's
growth plans for the future, its current R&D pipeline, trends in vaccine development, IIL's role
in India Immunisation Programme and more, in an interaction with Lakshmipriya Nair

The total of the veterinary vaccine market in India
which includes the domestic trade market and
government business is $133 million. IIL holds 53
per cent of the market share in the served market
and 23 per cent in the overall market
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of veterinary diseases such as

foot and mouth disease

(FMD) and Brucella, which is

a great boost. The cost of

treatment is increasing and

hence focus is shifting to

prevention. The increasing

affordability of vaccines will

also help the industry to gain

more growth momentum.

What are IIL’s current and

future areas of focus? Why?

Brief us about your three

major projects in each

arena, veterinary

biologicals and human

vaccines.

Our current focus is on

consolidation of our anti-

rabies vaccine business in the

human health segment. We

are spending $10 million to

commission a new fill/finish

in Karakapatla, Telangana.

We are also gearing up to

support the new aggressive

initiative undertaken by the

government to control FMD

and Brucella.

We have successfully

completed Phase 1 trials for

our Hepatitis A vaccine and

Measles-Rubella vaccine. In

addition, we have completed

preclinical toxicology studies

for our Chikungunya, typhoid

conjugate. The work on

dengue vaccine and

Hexavalent vaccine is

progressing well. In the

veterinary vaccine segment,

we will introduce a new

Classical Swine Fever vaccine

for porcines. Besides, we are

also working on a gene-

deleted IBR vaccine. 

What are the key strategies

IIL has adopted for

progress in the past five

years? Give us an overview

of your approaches for

India and international

markets?

We are on an aggressive

growth path. Our turnover

has grown 65 per cent in

comparison to 2015-16 and

we are looking to grow 40 per

cent this year. We adopted

certain key strategies to

achieve such an impressive

growth which included

significantly expanding our

presence in the domestic

trade market thereby

reducing the risk and

vulnerability of over

exposure to the government

business. We are increasing

our footprint in the overseas

market and now we are

registered in over 35

countries. Our exports have

crossed Rs 100 crores in

2018-19 for the first time. The

better margins also helped us

cross subsidise and offer

lower prices in the domestic

market.

Our focus has been on

driving efficiency across the

organisation in a manner

that all five divisions of ILL

are now profitable without

significantly increasing the

prices of our products. We

also increased the capacity

utilisation by manufacturing

products for other

companies as well. IIL now

makes products for Sun

Pharma, Bharat Serum and

Vaccines and Biological

Evans. We are now in talks

with Globion for veterinary

vaccines.

As far as international

markets are concerned, we

are securing supplies of key

raw material for vaccine

manufacture by starting a

subsidiary manufacturing

company in New Zealand,

Pristine Biologicals NZ. We

are collaborating with

partners to secure bulk

antigens (measles, injectable

polio) rather than spend huge

capital on building plants. We

also have a focussed

approach of a strong R&D

with emphasis on product

development.

IIL has partnered with the

Indian government, time

and again. Tell us about

your current ventures with

the government and your

contribution to the

country’s Universal

Immunization Programme.

Indian Immunologicals is a

health company with

significant exposure to the

animal and human health

segment. Our venture into

the human vaccine segment

in 1999 itself was on a request

by the Ministry of Health. We

were requested to make a

safer vaccine for rabies than

the sheep brain vaccine that

was prevalent at that time

and which had higher adverse

events associated with. IIL

stood up to the challenge and

developed India’s first Vero

cell-based vaccine

(Abhayrab) and today has

emerged as the market

leader. 

IIL in the very first year of

obtaining its license for

Pentavalent vaccine, bid for

the UIP Pentavalent tender.

We were able to bag the order

crashing the price from Rs 49

per dose to Rs 29 per dose

which saved the

government’s several crores

of rupees. 

IIL continues to supply

DPT vaccine to the

government on a price

committed in 2014-15 which is

much lesser than the current

price. 

We have collaborated with

Indian Veterinary Research

Institute and developed a new

vaccine for Classical Swine

Fever. Also, we have

collaborated with TANUVAS,

Chennai and developed

India’s first vaccine for Blue

Tongue disease. 

IIL continues to be the

leader in veterinary vaccines

and the price of FMD vaccine

sold in India is much less than

what it is sold at in other

countries. Unlike other

companies, IIL has ensured

that domestic customers are

catered to first before

chasing the higher value

dollar.

How has vaccine

development in India

changed and evolved over

the years? What are the

current opportunities and

challenges?

Vaccine manufacturing

institutes in the earlier years

were run by the government

and now their contribution

has become very minimal.

Serum Institute of India,

Bharat Biotech, Biological

Evans, Panacea, Sanofi

including IIL are now the

most significant domestic

manufacturers. With the

largest birth cohort in the

world of 27 million people,

the market is huge in India

and the opportunities are

plenty with the emergence of

various new zoonotic

diseases. So, the main

challenge is sustainability.

With the government being

the largest procurement

agency having a tender-

based process, currently

fierce competition is

bringing down the prices to

unsustainable levels.

Vaccine manufacturing

involves huge spend on R&D

and in establishing expensive

manufacturing plants. The

first cash flow happened

several years after the

investment was made and

hence it is not for small

players. Existing vaccine

manufacturers continue to

expand business by having a

robust R&D vaccine pipeline.

India happens to be the

largest supplier to UNICEF

in terms of volume. Our

technology, trained

manpower and low-cost

manufacturing capabilities

will continue to enable us to

be a major supplier to the

world procurement agencies.

Big Pharma in the country

are facing a hard time with

US FDA and MHRA and as a

result of DPCO domestic

margins are thinning. They

are now looking at the

possibilities in the biologicals

business. One of the examples

is Aurobindo Pharma buying

Tergene Biotech. 

Regulatory standards

worldwide seem to be getting

tighter and the cost of

compliance is growing higher.

Failure to comply is being

dealt with severely by the

regulator and hence a quality

culture is paramount across

the organisation including

marketing.

How is technology ushering

new paradigms in vaccine

development? How is IIL

utilising technology to

accelerate and enhance

your R&D pipeline?

IIL is the only company in

India to produce live

attenuated viral vaccines,

inactivated viral vaccines,

live attenuated bacterial

vaccines, inactivated

bacterins, protozoan vaccine,

vaccine for the control of a

worm and recombinant

vaccines. IIL has a DSIR-

approved R&D which is a

well-equipped centre with

knowledgeable scientists

constantly looking at

bringing in mechanisms that

can rapidly increase speed of

the development. IIL uses

bioreactor technology for

propagation of cell lines and

virus culture. We are

working on Codon

Deoptimized technology in

collaboration with Griffith

University, Australia for Zika

vaccine. IIL also uses BLI

technology for measuring

affinity and avidity of

antibodies produced against

antigens. We are using

multiplex-based assay

system using advanced

instruments like Luminex.

lakshmipriya.nair@expressindia.com

We are increasing our footprint in the overseas
market and now we are registered in over 35
countries. Our exports have crossed Rs 100 crores
in 2018-19 for the first time.The better margins
also helped us cross subsidise and offer lower
prices in the domestic market



August 16-31, 2019

EXPRESS PHARMA 27

STRATEGY

Development of new products at
Vitabiotics and Meyer is fuelled
by a desire to deliver natural
healthcare solutions that are
safe, effective and relevant to 
our customers’needs

Rohit Shelatkar, VP, Vitabiotics discusses the dismal state of health and healthcare among
Indian women, steps that can be taken to improve this situation and the importance of
nutritional supplements in a woman's regular diet, in a one-on-one chat with Tarannum Rana

Meyer has had a good

growth trajectory over the

years. Can you share any

interesting anecdote on the

journey so far?

Meyer Organics, founded in

1982, is one of the fastest

growing healthcare

companies in India. It is the

sister company of Vitabiotics,

UK’s number one vitamin

company in London, founded

in 1971. Vitabiotics has a

unique portfolio of products at

the forefront of scientific

developments in key sectors,

including nutrition and

women’s health, based on

clinical research. For close to

five decades, Vitabiotics and

Meyer have dedicatedly

provided the market with

innovative and effective

products based on

sophisticated nutrient

technology. We partner with

various leading universities

around the world for

nutritional research and also

actively work with many

worldwide charities.

Vitabiotics is also the only

vitamin company in the world

that has won the prestigious

Queen’s Award four times, two

of which were for Innovation

in Vitamin Research for our

successful clinical research

for Pregnacare and also

Perfectil. This product has

captured almost 90 per cent of

the UK’s market share for

pregnancy related products. 

Vitabiotics and Meyer are

also pioneers of nutrition

research as we have always

brought new concepts to the

market. For example, Meyer

was the first company to

introduce Magnesium

alongside vitamin D3 for

calcium absorption, with our

launch of the Calcimax range.

We were the first company to

introduce the right level of

folic acid for pregnancy,

400ug, much before the

Department of Health of the

UK, made the official

recommendation for pregnant

women. Over the course of our

48-year history, the

development of new products

at Vitabiotics and Meyer has

been fuelled by a fundamental

desire to deliver natural

healthcare solutions that are

safe, effective and relevant to

our customers’ needs. 

The company puts a lot of

emphasis on women

healthcare with an array of

products dedicated to them.

Can you shed more light 

on this?

Yes, we have Wellwoman,

Perfectil, Menopace,

Osteocare and Pregnacare,

which are specifically

designed for women.

Wellwoman is the original

multivitamin supplement

designed especially for women

to help them meet the

demands of modern life and to

support specific areas of

women’s health. Perfectil

contains essential nutrients

that deliver nourishment at

the very deepest level, with

natural extracts which help

the skin, hair and nails all year

round. Optimal nutrition is

also important during and

after the menopause and

Menopace provides the much-

needed support during this

period of change. It is an

effective ‘one dose per day’

supplement of nutrients

scientifically formulated to

help maintain menopausal

health. Calcium is vital for

older women as their bone

mineral content tends to be

lower than men. As women

grow older, dietary calcium

intake is likely to decrease.

Additionally, bone calcium

loss is further accelerated

with menopause setting in;

hence it is very important to

take a supplement like

Osteocare. Pregnacare is

formulated to safeguard the

dietary intake of nutrients for

women who are trying to

conceive or are pregnant. This

way of looking after the foetus

or unborn baby through the

mother, is also called foetal

programming. Foetal

programming using

supplements such as

Pregnacare will help shape the

next generation for the better.

Even today, a majority of

women are deprived of even

basic healthcare in India

compared to men. What

factors do you think

contribute to such a dismal

state?

Deficiencies are seen mainly

because of lack of the right

knowledge on vitamins and

nutrition and also due to the

availability of wrong

information. Unfortunately,

education and primary

support for health and hygiene

are not up to the required

Deficiencies are mainly due to
lack of knowledge on nutrition

I N T E R V I E W
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level. We are working to

combat this and have

primarily been promoting our

health products through

doctors, pharmacists and

other health professionals but

we are now also seeking the

help of print media and digital

marketing. Globally, we have

taken significant steps

towards raising awareness

about the importance of Folic

Acid and Vitamin B12 (found

in our product Pregnacare)

intake, before and during

pregnancy. We are making

optimum use of the Internet

as a tool to promote the right

info. As part of the Corporate

Social Responsibility

initiative, Meyer has

undertaken the GO FOLIC

campaign intending to make a

positive difference in society.

In India there is lack of

awareness on Spina Bifida and

hence Meyer has taken the

initiative to bring about

awareness of this grave

condition for the first time in

the country.

Aside from giving them easy

access to primary

healthcare, what other steps

can be taken to ensure that

Indian women lead a good

quality of life?

Probably the most important

micronutrients for women

include folic acid, zinc, vitamin

D, magnesium, vitamin B6,

B12 and B2, as they are

essential for various functions.

These vitamins, minerals, and

other supplements should be

taken alongside a healthy and

balanced diet along with

maintaining a good lifestyle.

This includes —30 minutes of

aerobics, three to four times a

week; drinking a good amount

of water every day; getting at

least six to seven hours of

sleep regularly; including a

minimum of five to seven

portions of fresh fruits and

vegetables in your daily diet;

and most importantly,

avoiding smoking and

drinking.

What is Meyer's growth

strategy for the next five

years?

Meyer’s growth strategy will

be based on investments into

research and trying to make

products better known by

educating doctors, as well as

direct consumers. It will also

include ensuring product

availability, not only in metro

cities, but also in remote

interiors of the country at

reasonable prices.

What are your thoughts on

the future of nutraceutical

industry, especially in India?

The nutraceutical industry is

growing rapidly across the

globe, including countries like

India and China that

constitute almost one-third of

the world’s population.

Growth in these countries

would have a significant

impact on the international

health market, as people are

now more aware of the impact

of a healthy lifestyle on their

well-being than ever before.

Nutraceuticals form a critical

part of this healthy lifestyle,

and therefore, we can expect

steady growth of this market

in India over the next five

years.

tarannum.rana@expressindia.com

For any queries, call 022-67440002
or email at pharma@expressindia.com.

The most
important
micronutrients
for women
include folic
acid, zinc,
vitamin D,
magnesium,
vitamin B6, B12
and B2, as they
are essential
for various
functions
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Eris Lifesciences recently entered into a partnership with PlexusMD  to launch Saarthi,
an interactive learning platform for doctors. Dr Viraj Suvarna, President – Medical,
Eris Lifesciences, discussed how the platform will promote evidence-based healthcare and
patient-centricity, in an exclusive interaction with Usha Sharma 

Tell us about Eris

Lifesciences focus areas.

Eris Lifesciences is among the

top 25 pharma companies in

the Indian Pharmaceutical

Market (IPM) and one of the

fastest growing. The company

has a leading position in

cardiovascular and

anti–diabetes drug segments,

and is a key player in vitamins,

gastroenterology, gynaecology,

IVF and CNS. Patient-

centricity, partnerships and

speciality focus have been the

strategic focus of Eris since its

inception in 2007. 

Tell us more about the Eris

Lifesciences - PlexusMD

partnership.  How will this

alliance benefit the patients

as well as the physician

community?

As a young company, Eris has

adapted to technology in a big

way. Through our

collaboration with PlexusMD,

we have tapped a unique

space. Doctors are integral to

providing quality healthcare.

That said they are always

pressed for time, and face

difficulties for continued

learning. Saarthi, the platform

that PlexusMD and Eris

Lifesciences have recently

launched will offer customised

content for continuing medical

education (CME). Saarthi is an

artificial intelligence-powered

technology that will deliver

relevant learning material to

each practising physician’s

unique requirements. It is an

interactive and innovative

platform to simplify learning

for doctors.

How is the company filling

the gaps in patient care—

what steps are you taking in

achieving it?

The gaps in patient care are in

the areas of diagnosis,

treatment and compliance to

therapy. Accordingly, in

consultation with the doctors,

we have started patient care

initiatives in areas such as

hypertension (Ambulatory

Blood Pressure Monitoring

and Holter monitoring),

diabetes (Continuous Glucose

Monitoring System and

Guardian Connect),

gynaecology and paediatrics

(Adbhud Matrutva with FOGSI

on the foetal origin of adult

disease), pain management

(mobility clinics) and

neurology (sleep study).

How are you utilising

technologies like AI to

encourage evidence-based

practice? How will this help

in customising content based

on different physicians’

interest?

With time we have realised

that learning curves and

experiences are different for

each individual. AI-powered

learning platforms, like

Saarthi, are a step ahead in

the sense that they

personalise the learning

experience for a target group

that hitherto had limited

options for CMEs. Saarthi will

help doctors through

evidence-based practice

depending upon the patient

case at hand. It will help in

identifying patterns based on

the patient’s case history and

derive solutions best suited

for their pattern and

symptoms. Our aim is to

enable Indian physicians to

stay connected with global

developments and practice

evidence-based medicine to

improve patient health

outcomes.

What services will Saarthi

offer? How updated and

relevant will they be for the

future?

The technology that Saarthi

employs will majorly address

the issues of information

overload and fake news

thereby customising news

based on each doctor’s

requirements and interests.

Another interesting feature

of the app is a unique

calculator for commonly

encountered drug dosage,

drug interaction and disease

specific calculations that will

come in handy for our

healthcare practitioners.

Will this platform play a role

in implementing the

Uniform Code of

Pharmaceuticals Marketing

Practices (UCPMP)? UCPMP

provides guidance on pharma

marketing practices. The app

has nothing to do with UCPMP

implementation, but is

compliant to the principles

enshrined within the UCPMP.

The app may provide

information to doctors that

will help them be better

equipped to deal with medico-

legal issues, if any. Essentially,

the app will empower doctors

with the right information that

will help them improve patient

outcomes, which is the ethos of

Eris.    

u.sharma@expressindia.com 

Our aim is to enable Indian physicians to
stay connected with global developments

I N T E R V I E W

Saarthi is an 
AI-powered technology that will
deliver relevant learning material
to each practising physician’s
unique requirements
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How often does the Indian

pharma industry face the

problem of falsified and

sub-standard medicines?

According to a study by the

International Institute of

Research Against

Counterfeit Medicines

(IRACM), globally,

counterfeiting has been

measured as about $200

billion problem in terms of

statistics. According to

research from WHO study,

an estimated one in 10

medical products circulating

in low- and middle-income

countries is either

substandard or falsified.

Since 2013, WHO has

received 1,500 reports of

cases of substandard or

falsified products. Of these,

antimalarials and antibiotics

are the most commonly

reported. Prior to 2013, there

was no global reporting of

this information and this is

likely just a small fraction of

the total problem and many

cases may be going

unreported. A regulation by

the Director General of

Foreign Trade (DGFT) has

been there in our country

since 2011, according to

which all medicines exported

out of India must have

barcoding.

What are the adverse

effects of these kinds of

medicines on the economy

of the country?

FICCI had done a study in

2015, where it was found that

the loss of tax revenue is Rs

40,000 crores (excluding

pharma). Unfortunately, the

study did not include pharma

sector. One way to estimate is

that the total Indian

pharmaceutical sector

valued at US$ 35 billion in

2017. The domestic market of

India is $17 billion. Some

independent studies have

found the rate of sub-

standard or spurious drugs

to be about seven to 10

percent in India. The

country's pharmaceutical

exports stood at US$ 17.27

billion in FY18 and have

reached US$ 19.14 billion in

FY19.

Are there any laws/policies

or guidelines to be followed

for fighting this menace? If

yes, are these being

followed? If not, why?

In 2011, the Union

government had said that it

needed to protect the

reputation of its exports and

of the pharmaceutical

industry, and they thus

implemented segregation for

all drugs leaving India. So,

customs officials stopped

shipments which did not

have segregation. So, we are

doing a great job of

implementing this and

protecting the patients

around the world, but what

about our own citizens? In

2018, the Drugs Technical

Advisory Board (DTAB)

recommended that top 300

pharma brands in India

should have an anti-

counterfeiting solution,

namely application of a

unique code to each

consumer-level pack coupled

with SMS-based

authentication of that code.

However, they asked for it to

be voluntary and so far, it has

not progressed much. They

are still committed but since

it is voluntary, the adoption is

not yet as high as expected.

According to sources, for the

domestic API market, the

Ministry of Health has

prepared a draft mandating

quick response (QR) codes at

each level of packaging of

active pharmaceutical

ingredients (APIs).

Besides, Interpol has an

operation called PANGEA,

which in 2018 seized 10

million units of medical

devices, including syringes,

contact lenses and hearing

aids, among others. Its value

was $14 million, 859 people

were arrested and almost

3,500 websites had gone

offline. We feel that there may

be certain factors that the

pharma industry would like

to be addressed to spur

adoption of anti-

counterfeiting solutions.

Nonetheless, there is a way

regulators and industry can

come together to address

these concerns in a

productive way, by striking a

balance between affordability

India needs to assure 
regulation for domestic drugs

I N T E R V I E W

While Indian pharma exports were regulated years ago, the time has come to start a new era
for anti-counterfeiting domestic regulation. In a candid conversation, Nakul Pasricha,
President, Authentication Solutions Providers Associations (ASPA), reveals more to 
Akanki Sharma

Solutions are available if f all
stakeholders – regulators,
pharma companies, solution
providers and consumers – come
together as one and resolve to
stop the spread of spurious and
sub-standard medicines
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of medicines on one hand,

and quality on the other.

Have you tried to approach

the government on this

issue?

We have had meetings in the

past. The government was

positive but acknowledged

that some concerns had been

raised by pharma companies

that needed to be addressed.

What we emphasised and

continue to emphasise on is

that these concerns may be

valid, but solutions are

available if all stakeholders –

regulators, pharma

companies, solution

providers and consumers –

come together as one and

resolve to stop the spread of

spurious and sub-standard

medicines.

Moreover, from a digital

solutions perspective,

serialisation is something

that has emerged as a global

standard in the

pharmaceutical industry and

new GS1 regulations are

widespread. From a physical

solutions perspective, there

are a variety of technologies

– tamper-evident, tamper-

proof, overt and covert

features and as an

association, we have created

an environment in India

where technologies are

available and ready for

adoption and it's a question

of working together with the

industry and the

government. From the

industry perspective, we are

protecting thousands of

pharma brands with the help

of our 61 members.

Are there any cost-effective

anti-counterfeiting

solutions available in the

market?

There are multiple cost-

effective creative solutions

that our members are

already providing to the

pharma industry. In addition,

we have been providing

digital solutions like

barcoding, unique

identification and SMS-

based verification of

products, etc. There are

many organisations in ASPA,

and together, we have been

working with strips of

medicines or units that could

be of a few rupees (even less

than Rs 10). Thus, the

solutions offered are 'made in

India' and 'priced for India'

and all these can be

implemented with the

existing packaging also.

However, if the

government can help us in

terms of incentivising, we

can actually bring new-

generation solutions, since

pricing is a challenge here.

This is because quality and

affordability should not be an

either-or, there has to be a

balance between the two.

Coming to the domestic

market, we took our first step

in 2018 with this top 300

initiative of the DTAB. I think

we need to take the next step

now, make it mandatory and

have the right solution with

the concentration of our

inputs. I believe there were

challenges even for exporters

-- challenges of complexity,

affordability, technical

environment being ready –

but then regulators listened

to the voice of the industry

and understood those. For

example, if there is a

technical challenge, where

the server was not

performing and a little more

time was required, they

allowed it; if an extension

was needed, they asked the

company to apply for an

extension -- that is a great

model. So, we took one baby

step for the domestic market

last year, we need to keep

taking more while focussing

on patient safety and the

quality of medicine.

In 2009, when we looked

at the counterfeiting

problem, globally there was

nothing. In 2011, we had

enacted our legislation

which was even before the

United States came out with

its legislation in 2013.

Currently, Russia is one of

the biggest markets that we

export to and many

countries are willing to

comply with the Russia

regulation from 1st January,

2020. Saudi Arabia and

other gulf countries, along

with African countries, are

willing to follow it. India

must also move forward in

this direction as we were the

ones who had started it.

Although there are

legitimate concerns that the

pharma industry has, but let

us find a way to resolve those

those.

Can Jan Aushadhi Kendras

(JAKs) also be infected

with falsified medicines? If

yes, what immediate steps

can be taken to prevent it?

If not, how can this be

assured? What role can you

play in this regard?

Last year, six batches of

medicines were recalled in

three months for failing

quality tests.

The implementation and

execution of the programme

to improve the affordable

and available generic

medicines are planned

through Jan Aushadhi

Scheme (JAS) and need to be

done vigilantly to ensure that

no fake or spurious

medicines are supplied. All

stakeholders in the supply

chain should participate in a

product verification system

in order to ensure that

patients receive only genuine

pharmaceutical products.

Another concern is a lack of

visibility and accountability

across supply chains that

increases the chances of high

quantities of poor-quality

medicines reaching

pharmacy shelves.

In such a scenario,

physical and digital solutions

can work together. In

physical, there is a visual that

you can look at and actually

check everything. However,

digital solutions provide

security, connectivity and

data. You can have the data of

who is buying these

medicines – are they real or

fake? There are not enough

drug inspectors to go out and

do inspections or raids.

However, if you have the

targetted data, it can be used

for public health purposes.

Now that we are in the 21st

century, we should be able to

have such targetted

interventions which the

digital solutions can enable.

DGFT has extended the last

date for implementation of

track and trace system for

exports of drug

formulations till April 1,

2020. Your comments?

There were some genuine

technical reasons that the

pharma industry had raised

in terms of the performance

of the server for the DAVA

portal, which was recently

procured by the DGFT for

uploading data. In addition to

it, there is some change in

the uploading format for

which the industry had

requested some time. So, it is

not unreasonable to have

extended it a little bit, even if

those changes require

another nine months to

implement. I support the

DGFT initiative because

while there have been such

delays in the past, there has

not been backing away from

it but I hope that this new

deadline is setting the stone.

Do you think 100 per cent

anti-counterfeiting can be a

reality in the Indian

pharma industry?

According to some statistics,

falsified and sub-standard

medicine is a more profitable

industry in some places than

in dealing heroin. Hence, we

must be alert, have

awareness and technology

solutions in place to stay one

step ahead. Even if we were

to say that we have achieved

100 per cent anti-

counterfeiting, one or two

years later, counterfeiters

will find some other ways to

create menace. So, it's a

constant battle. We have to

constantly stay one step

ahead. Moreover, a solution

that worked 10 years ago

might not work today. So, we

have to keep looking at the

new advances and solutions

in the market to stay alert.

akanki.sharma@expressindia.com
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R
esearchers have devel-

oped an effective nano-

vaccine for melanoma,

the most aggressive type of skin

cancer. The approach devel-

oped by researchers at Tel Aviv

University in Israel has so far

proven effective in preventing

the development of melanoma

in mouse models and in treating

primary tumours and metas-

tases that result from

melanoma.

The focus of the research,

published in the journal Nature

Nanotechnology, is on a

nanoparticle that serves as the

basis for the new vaccine.

Melanoma develops in the skin

cells that produce melanin or

skin pigment. "The war against

cancer in general, and

melanoma in particular, has ad-

vanced over the years through

a variety of treatment modali-

ties, such as chemotherapy, radi-

ation therapy and immunother-

apy; but the vaccine approach,

which has proven so effective

against various viral diseases,

has not materialised yet against

cancer," said Professor Ronit

Satchi-Fainaro from TAU. "In

our study, we have shown for

the first time that it is possible

to produce an effective nano-

vaccine against melanoma and

to sensitise the immune system

to immunotherapies," Satchi-

Fainaro said.

The researchers harnessed

tiny particles, about 170

nanometres in size, made of a

biodegradable polymer. Within

each particle, they "packed"

two peptides -- short chains of

amino acids, which are ex-

pressed in  melanoma cells.

They then injected the

nanoparticles or "nano-vac-

cines" into a mouse model bear-

ing melanoma. "The nanoparti-

cles acted just like known

vaccines for viral-borne dis-

eases. They stimulated the im-

mune system of the mice, and

the immune cells learned to

identify and attack cells con-

taining the two peptides -- that

is, the melanoma cells," Satchi-

Fainaro said. "This meant that,

from now on, the immune sys-

tem of the immunised mice will

attack melanoma cells if and

when they appear in the body,"

Satchi-Fainaro said.

The researchers then exam-

ined the effectiveness of the

vaccine under three different

conditions. First, the vaccine

proved to have prophylactic ef-

fects. The vaccine was injected

into healthy mice, and an injec-

tion of melanoma cells followed.

"The result was that the mice

did not get sick, meaning that

the vaccine prevented the dis-

ease," said Satchi-Fainaro. The

nanoparticle was used to treat

a primary tumour. A combina-

tion of the innovative vaccine

and immunotherapy treat-

ments was tested on melanoma

model mice. The synergistic

treatment significantly delayed

the progression of the disease

and greatly extended the lives

of all treated mice. The re-

searchers validated their ap-

proach on tissues taken from

patients with melanoma brain

metastases. This suggested

that the nano-vaccine can be

used to treat brain metastases

as well. Mouse models with

late-stage melanoma brain

metastases had already been

established following excision of

the primary melanoma lesion,

mimicking the clinical setting.

"Our research opens the

door to a completely new ap-

proach -- the vaccine approach -

- for effective treatment of

melanoma, even in the most ad-

vanced stages of the disease,"

said Satchi-Fainaro. "We be-

lieve that our platform may also

be suitable for other types of

cancer and that our work is a

solid foundation for the devel-

opment of other cancer nano-

vaccines," he said.

Researchers develop effective 
nano-vaccine for melanoma
The focus of the research, published in the journal Nature Nanotechnology, is on a nanoparticle
that serves as the basis for the new vaccine

“Our research opens the door to a completely new
approach -- the vaccine approach -- for effective
treatment of melanoma, even in the most
advanced stages of the disease”
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RESULTS FROM a new

study suggest that red meat

consumption may increase the

risk of breast cancer, whereas

poultry consumption may be

protective against breast can-

cer risk. For the study, investi-

gators analyzed information

on consumption of different

types of meat and meat cook-

ing practices from 42,012

women who were followed for

an average of 7.6 years.

During follow-up, 1,536 inva-

sive breast cancers were diag-

nosed. Increasing consumption

of red meat was associated

with increased risk of invasive

breast cancer: women who

consumed the highest amount

of red meat had a 23 per cent

higher risk compared with

women who consumed the low-

est amount. Conversely, in-

creasing consumption of poul-

try was associated with

decreased invasive breast can-

cer risk: women with the high-

est consumption had a 15 per

cent lower risk than those with

the lowest consumption. Breast

cancer was reduced even fur-

ther for women who substi-

tuted poultry for meat.

The findings did not

change when analyses con-

trolled for known breast can-

cer risk factors or potential

confounding factors such as

race, socioeconomic status,

obesity, physical activity, alco-

hol consumption, and other di-

etary factors. No associations

were observed for cooking

practices or chemicals formed

when cooking meat at high

temperature.

“Red meat has been identi-

fied as a probable carcinogen.

Our study adds further evi-

dence that red meat consump-

tion may be associated with

increased risk of breast can-

cer whereas poultry was asso-

ciated with decreased risk,”

said senior author Dale P.

Sandler, PhD, of the National

Institute of Environmental

Health Sciences. “While the

mechanism through which

poultry consumption de-

creases breast cancer risk is

not clear, our study does pro-

vide evidence that substitut-

ing poultry for red meat may

be a simple change that can

help reduce the incidence of

breast cancer.”

Substituting Poultry for Red Meat
May Reduce Breast Cancer Risk
Results from a new study suggest that red meat consumption may increase the risk of breast
cancer, whereas poultry consumption may be protective against breast cancer risk
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A
record-breaking 400

guests turned up at the

Customer Meet to wit-

ness the official opening of the

Romaco Sales and Service

Centre in India. Romaco’s 

new agent on the Indian 

subcontinent has offices in

Mumbai and Hyderabad. This

is Romaco and Truking’s first

joint facility.

Romaco India hosted a suc-

cessful Customer Meet in Hy-

derabad at the beginning of

July. The event to mark the offi-

cial opening of the new Sales &

Service Centre there was at-

tended by 400 invited guests

from the pharmaceutical in-

dustry. The joint branch will

enable Romaco and Truking,

its Chinese parent company, to

strengthen their presence in

the crucial Indian growth mar-

ket and indeed throughout the

South Asian region. Following a

Lighting Lamp Ceremony, Ro-

maco CEO Jörg Pieper intro-

duced the Romaco India team

and outlined the strategy for

the future. In a series of pre-

sentations, interspersed with

traditional dance perform-

ances, turnkey solutions devel-

oped by Romaco specifically

for the Indian market were de-

scribed and demonstrated.

The new Sales & Service

Centre Romaco India has of-

fices in Mumbai, India’s eco-

nomic powerhouse, and Hy-

derabad, the hub of the Indian

pharmaceutical industry. The

two sites will put Romaco in a

strong position on the Indian

subcontinent, ideally with a

beacon effect right across

South Asia and into Northern

Africa. Amol Nikam, General

Manager of Romaco India with

responsibility for customer

service, can draw on more than

15 years of professional experi-

ence handling machinery and

equipment for the pharmaceu-

tical industry. He emphasised

how important it is for high

technology to interact with

customer proximity: “Our

sales reps and service techni-

cians can be on the spot in less

than a day and they speak the

local languages. That’s vitally

important as a condition of ro-

bust, long-term partnerships.”

Around 300 Romaco machines

are already up and running in

India. These versatile engi-

neering solutions are support-

ing numerous big names and

global players in the pharma-

ceutical, cosmetics, food and

chemical industries.

At the Customer Meet in

Hyderabad, Romaco special-

ists offered exciting insights

into the varied range of prod-

ucts which lie behind the tradi-

tion-rich company’s brands.

On the processing side these

included innovative processing

technologies from Romaco In-

nojet as well as the “Cool, Fast

& Clean” system concept for

the tablet presses in Romaco

Kilian’s KTP X series. The Ro-

maco Noack NBL 400 blister

line, which was specially de-

signed to meet the needs of the

Asian pharmaceutical mar-

kets, and Romaco Macofar’s

microdosing solutions for fill-

ing sterile powders were high-

lighted during the packaging

presentations. Romaco CEO

Jörg Pieper additionally pro-

vided information on the “Ro-

maco China Solids Process

Centre” in Changsha, which

likewise opened only recently

in April 2019 and explicitly

caters for customers in India

too. It is Romaco’s first labora-

tory outside Europe and

equipped with both Innojet

and Kilian technologies.

Romaco registers record-breaking
turn up during Customer Meet
The meet was organised to mark the official opening of the Romaco Sales and Service Centre in India

VENDOR NEWS

At the
Customer
Meet, experts
offered exciting
insights into
the varied
range of
products which
lie behind the
company’s
brands
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STAINLESS Steel cleanroom

shutters is ideally suited for en-

vironments with strict air leak-

age requirements in which air

pressure differentials need to

be maintained. This is vital for

pharmaceuticals and food pro-

cessing in particular, where hy-

giene standards are excep-

tional.

Steel Rolling Shutters are

manufactured on special re-

quirements created by Phar-

maceuticals, Fertilizers and

Chemicals plants owners.

These Motorized Steel Rolling

Shutters provide maximum se-

curity. Stainless Steel Rolling

Shutters by Gandhi Automa-

tions are made of SS 304 or SS

316 interlocked profiles and are

high-grade high-performance

Rolling Shutters— easy to op-

erate, install and have a very

good corrosion resistance while

providing an appealing finish.

They are capable of withstand-

ing adverse weather condi-

tions, thus providing 100 per

cent safety and security. And

provide the utmost security

among all the range of shutters.

All stainless-steel shutters

have an upper edge for best

strength, elegance and security

and are fully motorized.

Our rolling shutters are de-

veloped to be 100 per cent

cleanable. There are no hidden

cavities or edges that gather

dirt. It is constructed so that

the water runs off. Everything

that has to be cleaned can be

cleaned. The rest is encapsu-

lated to shield it from contact

with the surroundings. Motor

and gears are placed in a wa-

terproof stainless-steel box

outside the shutter.

Hygiene production often

requires doors to be locked in

relation to each other, and the

interlock function is standard

in all Gandhi Automation’s au-

tomatic shutters. The shutter

can also be combined with

other automatic installations,

such as conveyor belts, locks

and loading ramps.

Roiling shutters are built to

withstand the excess pressure

that is created in pharmaceuti-

cal production to ensure a clin-

ical environment. We believe

that this type of shutter has the

potential to be a market leader

because of its strength and ele-

gant outlook.

Shutters sometimes take up

a large portion of commercial

buildings. They thus offer sub-

stantial energy savings poten-

tial – for more information

about the amortization and

retrofitting see Gandhi Au-

tomation’s energy savings com-

pass.

Thanks to an ingeniously

simple construction with just a

few components, Gandhi Au-

tomations steel rolling shutters

are especially economical.

These shutters prove them-

selves in daily use again and

again. Rolling shutters and

rolling grills require very little

headroom above the structural

opening. They roll up com-

pactly behind the lintel. No

valuable hall space is lost at the

sides or ceiling. 

Gandhi Automation’s high

degree of specialization in

rolling shutter and rolling grille

construction goes far beyond

normal standards. For our com-

mitted and experienced team,

implementing special solutions

is part of their daily routine.

Contact details

Gandhi Automations

Chawda Commercial Centre,

Link Road, Malad (West),

Mumbai - 400064, 

Tel: +91-22-66720200 /

66720300 (200 lines)

+91-22-66720201

For enquiries via e-mail

sales@geapl.co.in

Customer Support

customercare@geapl.co.in

Stainless Steel Rolling
Shutters–economical, sturdy and reliable

PRODUCTS
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INFRASTRUCTURE

TRI-CLOVER Gaskets are

used for connecting two

pipes in food and drug plant.

Tri-Clover Gasket is avail-

able in Food Grade Silicon,

Food Grade Viton, Food

Grade EPDM, etc. It can be

supply as per sizes upon re-

quest.

Tri-Clover Gaskets is

made from Platinum Cured

Silicone Rubber, Fluoro Elas-

tomer (FKM), EPDM and

PTFE. It conforms to FDA 21

CFR.177.2600 and USP Class

VI Requirements. It is Ani-

mal Derived Ingredient Free.

Silicone Tri-Clover Gaskets

are available with collar for

better grip and also without

collar. It is available in

Red/Orange/White & Trans-

parent color.

Imaclamp has different

types like T/C Gaskets, Mesh

T/C Gaskets, PTFE Envelop

Gaskets, Sensor T/C Gaskets

and Validation T/C Gaskets.

Contact details

Ami Polymer Pvt. Ltd.

319, Mahesh Industrial Estate,

Opp. Silver Park, 

Mira-Bhayander Road, 

Mira Road (E), 

Thane - 401104, 

Maharashtra. INDIA

Tel.: +91 22 28555 107 /

631 / 914 | 

Cell: +91 86910 13935

Email: mktg@amipolymer.

com 

Web: www.amipolymer.com

Ami Polymer presents new line of Tri-Clover Gaskets

APPL’S DI-ELECTRIC silicone sleeve man-

ufactured from a very specific silicone rub-

ber compound, providing excellent electri-

cal, thermal and chemical resistance,

making it ideally suited to the harsh envi-

ronment that is the corona treatment

process. APPL's silicone sleeves are pro-

duced specifically as an electrical dielectric

sleeve and is manufactured to extremely

close tolerance, ensuring reliable and con-

sistent corona treatment performance.

APPL’s sleeves are available in the sizes 

50 mm (2”), 75 mm (3”) & 98 mm (4”) 

nominal diameters. It is also available in 

custom color & sizes as per the require-

ment.

Contact details

Ami Polymer Pvt. Ltd.

319, Mahesh Industrial Estate, 

Opp. Silver Park, 

Mira-Bhayander Road, 

Mira Road (E), 

Thane - 401104, 

Maharashtra. INDIA

Tel.: +91 22 28555 107 / 631 / 914 | 

Cell: +91 86910 13935

Email: mktg@amipolymer.com 

Web: www.amipolymer.com

Silicone Sleeves for Corona Treater

The formula
for those who
formulate the

pharmA sector.
Express 

Pharma has 
been the backbone of 

this sector since 20 years. It is 
what the experts look to when 

the entire industry looks to them. 
That is because the magazine 

contains a potent mix of  innova-
tive ideas, cutting-edge analyses 

and expert insights. It’s no 
wonder then that the finest in the 

field trust the foremost in 
the field.          

www.expresspharmaonline.com For any queries, call 022-67440000/22022627
or email at healthcare@expressindia.com.



BUSINESS AVENUES EXPRESS PHARMA

EXPRESS PHARMA August 16-31, 2019 37



Gangwal Chemicals

Gangwal Chemicals Pvt. Ltd. :  706-707, Quantum Tower, Rambagh Lane, Behind State Bank Of India, Malad (west), 
Mumbai - 400064 Tel.: +91 22 2888 9000, Fax: +91 22 2883 5347, Email: info@gangwalchem.com, Web.: www.gangwalchem.com

angwal
® Contact for more information

HPC - HYDROXY PROPYL CELLULOSE

Cellulose based- Non interfering

Provides good stability

Suitable for high dose formulations

For Direct Compression process

Easy disintegration 

Available in many grades to suit your formulation requirements

A Powerful binder 
& disintegrating facilitator

Distributed by Gangwal Chemicals – leaders in Pharmaceutical Excipient

NISSO HPC - A Japanese Excipient 

LOOKING FOR CONTAINMENT SOLUTION ?

tra

Reactor discharge, powder transfer,
   powder transfer bag in isolators

      Blenders, Centrifuge, Dryers,
Granulators, Reactor charging, Mills

API Storage, Powder charging,
Powder transfer, Buffer mixing

Continuous liner system Flexible enclosures systems DoverPac / DoverPac SF /
             EZ BioPac

We are professionals at your service !

India, .
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Tel: 86550 15819 email: info@ptepl.com www.ptepl.com

BRIBRINGINGNGINGTHEWTHEWORLS’S BORLS’S BESTESTMANUFACMANUFACTURITURINGNGTETECHNOCHNOGYTOYGYTOYOUOU

ADVANTAGES OF TWIN SCREW EXTRUSION

1. melting properties
2. Excellent mixing effect, homogenizing the

product
3. Excellent shear effect to the product
4. SHORT processing time
5. Integration of several process steps in one

unit
6. Excellent temperature control / stability
7. High VOLUME/ CONTINOUS PROCESS

possible

Melt grelt grananulaulatitionon with cooliwith coolingng towtower fer for coor continuntinuousous proprocecessss
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TRIPLEX 
LAMINATE

PVdC COATED
PVC FILM

Corp. Off: 804, Siddhi Vinayak Tower B 
off. S.G. Highway, Makarba, Ahmedabad -380051
Factory: Chharodi - Sanand (Gujarat)
+91 -9726430369 / 7433966038

info@uniworthllp.com  •  www.uniworthllp.com

EMERGING AS 

THE MOST PREFERRED 

PRIMARY PACKAGING 

SOLUTIONS PROVIDER FOR 

THE PHARMA INDUSTRY.

Uniworth Enterprises LLP with it's location at 

Ahmedabad, INDIA, is ideally suited to cater 

efficiently to the Indian market and with ICD 

facility and excellent connectivity by road to 

Nhava Sheva port, Mumbai, can also service the 

export market with minimum time lag between 

production and export.

CALENDER

SLITTER

COATING LINE

LAMINATOR

Ÿ Dust Free & Fully Air Conditioned Factory

Ÿ Fully Equipped Analytical Lab 

Ÿ Producing 60 Micron PVC Film by Direct 
Calendering without Stretching.

Ÿ ISO 9001:2015 & ISO 15378:2017
Manufacturing site

Ÿ 29000 Sq. Mtr. of Manufacturing Area

Ÿ 6000 Sq. Mtr. Built-up Area

WE PACKAGE GOOD HEALTH.

PVC RIGID FILM 
FOR BLISTER 

FORMING

ALU ALU 
LAMINATE

US FDA Type III
DMF: 032495

US FDA Type III
DMF: 032497

US FDA Type III
DMF: 032496

US FDA Type III
DMF: 032494
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www.kromasil.com
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Avoid the

Harmful
Side Effects of
Preservatives

India’s first ever
Preservative Free

Ophthalmic
 Manufacturing Facility

Widely accepted
by Ophthalmologist

Patented
Pure Flow

Technology

KILITCH
HEALTHCARE INDIA LTD.

www.kilitchhealthcare.com
info@kilitchhealthcare.com

For contract manufacturing contact:
Kilitch Healthcare India Ltd.
902/B Godrej Colesium,
Behind Everad Nagar, 
Near Priyadarshani Cirlce,
Sion (East), Mumbai – 400022.
Tel. : 022 6137 2222
Mr. Divya Mehta : +91 9819724957
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ª Choices Of Flat Mop For All Size Of Facility

ª Sterile And Non Sterile Single Use Mop Heads And Can 

Be Repeatedly Autoclaved 

ª Medium  Looped Design Allows Easy Contact With 

Irregular Surfaces

ª Choices Of  S S Or Polypropylene Frames

Quick Task™ Mopping

June Enterprises Pvt. Ltd. | www.june4gmp.com 
info@june4gmp.com | +91 9930359528

QUICK TASK™ FLAT MOP SYSTEMS

®
®

1
1
X

1
4
E

P
A

d
1
3

ISO 9001 - 2015 Certied 

™
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For more details contact:
Ms. Andrea Dsouza
T: +91 22 4255 4708
E: andrea.dsouza@mm-india.in
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To Advertise in

Business Avenues
Please Contact:

■■ Mumbai: Rajesh Bhatkal

09821313017

■■ Ahmedabad: Nirav Mistry

09586424033

■■ Delhi: Ambuj Kumar

09999070900

■■ Chennai ■■ Bangalore:

Rajesh Bhatkal

09821313017

■■ Hyderabad: Mujahid 

09849039936

■■ Kolkata: Ajanta 

09831182580

Tablet Press Vantix 
P Series

Automatic Tablet 
Coating

Capsule Filling 
Machines S Series

Sejong machines are high productivity equipment and
value for money, has always been.

For almost over 20 years, Sejong has enjoyed your trust and patronage.
To all who stand by us, we thank you for your faith and support

We will do our best each time.

Sold and serviced exclusively by

Allpharm Technologies Pvt. Ltd.
mail@allpharm.in

Phone: 9769199633
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FAST ACT
CHEMICAL

NEUTRALIZER

4 / 5.5 / 6 / 8 mil
Water Resistant
38cm, 45cm, 55cm

Accura Series

TOC Continuous Measuring Instrument
Faster and More Flexible

• Continuous Measurement of TOC
• No need of Reagents and Carrier Gas
• Measurement range: 0.1 to 999.9ppb
• Oxidize Hard-degradable TOC Water by 

high power UV Lamp
• Sample water flow rate: > 100 ml /min
• Sample water pressure: 0.03 to 0.5MPa
• Good stability at low level of the TOC Concentration.
• External Alarm Output 
• Light weight
• Enhanced Networking Function

AccuraH TOC Analyzer

B-23,1st Floor, Narayan Plaza,Next to Boomerang Building,
Chandivali Farm Road, Chandivali, Andheri East, Mumbai-400 072
info@measuretest.com/jyoti@measuretest.com
Ph: -022 – 49701393www.measuretest.com

Exclusive Distributors of 
T&C Technical Inc, Japan in India

BUSINESS AVENUES EXPRESS PHARMA

August 16-31, 2019 EXPRESS PHARMA58



Air Shower Bio-Safety Cabinet Mobile LAF Garment Cubicle SS Furnitures

Static Pass Box Dynamic Pass Box Horizontal LAF Vertical LAF Reverse LAF

Cleanroom Wall Panels & Doors Cleanroom HVAC & Validation Cleanroom Electrical & Utilities

Pharmintech Turnkey Solutions Pvt. Ltd.
Thane, Mumbai, INDIA.

   +91-22-4971-9996
  sales@pharmintech.net

      www.pharmintech.net

Cleanroom Equipment, Furniture & Accessories

Complete Cleanroom Solutions
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Pride in Every action
To widen our offerings and horizons through innovation & technology, we have extended our hands for Technical Collaboration for mutual 
benefits to enable us spearhead in Turnkey, Single window Solution to Customers. We are associated with companies like - Loedige GmbH,  
MPE USA, CSP ireland, RML Engineering, New Zealand.

• Flexible wall barrier technology ideal for containment processes/dust free operations.
• Available in MOC PU, PE and PVC  anti-static for better compatibility with various solvents, 
  SS scaffolding and Base tray for glovebag positioning & fitting.  
• Bespoke design and can be integrated with new and existing equipment/ process.
• Ergonomic studies for better process understanding.
• More visibility due to the transperent/ optical clarity of the glovebag.
• System can be static / under negative pressure or positive pressure with AHU.
• WIP (wash in place) arrangement for cleaning of the system.
• Wide range of equipment can be integrated by using containment technology.
• Applications: In API Industry - Weigh balance, reactor charging, Centrfiuge, Nustche filter,    
  Multi Mill, Sifter & Pack off can be integrated with flexible containment system.
  In Formualtion  R & D -  High shear mixer, FBD, Blender, compression machine, auto coater,    
  Blister pack can be integrated with Flexible containment system.
• Possible OEL validation can be perfomed in Flexible isolator . 

Modern Process Equipment
(MPE), USA - Chainvey

GL Filtration Limited - World Leader
 in Solid- Liquid Seperation 

Industrial & Chemical 
Compactor

Efficient Agitator System
from Viscojet, Germany

Metal Detector
 and Separator

Contained Tablet Press

Agency Division
Bectochem Consultants
 and Engineers Pvt. Ltd.

Bectochem Consultants and Engineers Pvt. Ltd.
Building 5C/204, Mittal Estate, Andheri-Kurla Road. 
Andheri(E), Mumbai-400059, India
Tel: (91) 22-39277900/ 28500008/ 657018999 
Fax: (91) 22-28506785
Email: fitz@bectochem.com Website:www.bectochem.com

FLEXIBLE WALL BARRIER TECHNOLOGY

Flexible containment integrated with Sifter              Flexible containment integrated with Multi Mill 

An ISO:9001:2015 Certified Company
Complete Turnkey Solution Providers to Pharma Clean Rooms & Equipment Manufacturers

Karbosh Engineers Pvt. Ltd.
212/213, Creative Industrial Premises, Sundar Nagar, Road No. 2,  Kalina, Santacruz-(E), Mumbai - 400 098.
Tel: 022-26663115, Mob: +91-9821502366 | Email- karboshengg@yahoo.in / contact@karboshengineers.com

Air Handling Unit

Dynamic Pass Boxsampling Booth

Static Pass BoxCupboardsCross Over Bench

Laminar Air Flow

Movable Ladder

HVAC System 
(High & Low Side) and Clean Room
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