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EDITOR’S NOTE

S
haken by an expanding span of price

control over the past two years,

industry representatives had alleged

that too much power was vested in a

single entity, the chairperson of India’s

drug price regulator, the National Pharmaceutical

Pricing Authority (NPPA). Thus, the government

seems to have decided that the medicine price

watchdog needs a watchdog itself. 

On January 21, an order passed by the

government through the Ministry of Chemicals and

Fertilisers, formed a seven member Standing

Committee on Affordable Medicines and Health

Products (SCAMHP) headed by NITI Aayog

(Health) member Dr VK Paul. This committee will

now act as the recommending body to the NPPA on

price controls and monitoring prices of specific

drugs and health products to ensure their

affordability.

On the face of it, it seems like a good measure,

underlining the government’s commitment to

making medicines and health products more

affordable. But health activists see the new

standing committee as a move to make the NPPA a

toothless tiger. 

With crucial elections around the corner, Prime

Minister Narendra Modi’s government will have to

balance corporate interests with his promise of

affordable health initiatives. This is especially true

for sectors like pharmaceuticals, which are a crucial

part of his initiatives like Make In India as well as

generate employment. 

The upcoming budget, though interim in nature,

could give some clues as to how this balance will

work out. CARE Ratings’s expectations from the

interim budget for FY20 include allocation of  funds

for operation of the Ayushman Bharat and Jan

Aushadhi schemes. As the government wants to

reduce India’s dependence on imports of bulk drugs

and drug intermediaries (raw materials for

formulations) and also prefers domestically

manufactured drugs in its procurement

programmes, it is likely that these factors would be

given significant importance while making budget

allocation for the drugs and pharma industry. 

Thus a quid pro quo, of an easing drug price

control, in exchange for increased investments in

manufacturing, backward integration might be a

logical outcome of recent policy moves. 

But health activists could have a point. The

January 21 order means that the NPPA, which both

set and monitored the prices of medicines in India,

under the Drugs Prices Control Order (DPCO)-1995

for the drugs mentioned in the National List of

Essential Medicines (NLEM), will now have to

follow the recommendations of the new committee.

The seven members of the new committee will

include the chief economic adviser, Ministry of

Finance; the secretary, department of health

research; the director-general of health services,

vice-chairperson, NLEM and joint secretary,

Department of Industrial Policy and Promotion

(DIPP) as well as a subject expert on biomedical

devices/pharmaceuticals. 

Health activists allege that the presence of

finance and DIPP personnel on the new committee

will sway pricing decisions in favour of corporate

interests. The fear is that recent price controls on

drugs and medical devices like heart stents could

be rolled back or watered down, to the detriment of

patient interests.

Framed as part of the long overdue overhaul of

the DPCO, this seems to be the latest salvo in the

tug of war between the Ministry of Chemicals and

Fertilisers, which constituted the  latest standing

committee, and the Ministry of Health & Family

Welfare. Currently, the MoH&FW prepares the list

of drugs eligible for price regulation which the

Department of Pharmaceuticals (DoP)

incorporates as the NLEM into Schedule 1 of the

DPCO. Following this, NPPA fixes the prices of

drugs in this schedule. 

Industry representatives have lauded the move,

saying that from a governance point of view, drug

pricing will be more balanced as it will be the

responsibility of a seven member committee rather

than a just the chairperson of the NPPA. Industry

representations frequently accused former NPPA

chairpersons of overstepping their brief, by

(mis)using the special powers conferred under

Paragraph 19 of the DPCO 2013, to expand price

control beyond the NLEM. The committee now has

the onerous task of being the referee in this

continuing tussle between profits and patients. 

A quid pro quo,
of an easing drug
price control, in

exchange for
increased

investments in
manufacturing,

backward
integration
might be a

logical outcome
of recent policy

moves

VIVEKA ROYCHOWDHURY Editor

viveka.r@expressindia.com

Will a toothless drug price watchdog
be good or bad for business?  
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ORGANISED BY Express

Pharma, PPL Conclave 2019 will

be held at Novotel Airport, Hy-

derabad from February 21-22,

2019. It is 'the' platform for pack-

aging leaders, experts and veter-

ans to congregate, confer and

converse on the current and fu-

ture trends in the industry, their

growth drivers and the chal-

lenges. It is also a great medium

to form meaningful alliances

which will fast-track progress in

the pharma packaging industry.

Various factors including

novel formulations, personalised

medicines and stringent legisla-

tions is constantly shaping and

transforming the pharma indus-

try, globally and in India. As a re-

sult, pharma packaging too is

evolving as an increasingly com-

plex and multi-faceted task. 

Hence, the pharma packag-

ing industry will have to design

and develop innovations which

serve multiple purposes ranging

from enhancing patient experi-

ence and keeping pace with

changing regulatory environ-

ments to making products

tamper-proof, fighting counter-

feits and improving logistics se-

curity.

The need to develop and de-

liver tailored, distinct packaging

and labelling solutions is an im-

perative one. But, it will have to

meet the ever-growing expecta-

tions of stakeholders without

compromising on profit mar-

gins. Therefore, the Pharma

Packaging and Labelling (PPL)

Conclave, is back this year with

the theme, ‘Future-proofing

pharma packaging’.

This year, experts and veter-

ans at the event will examine the

fast transforming landscape for

pharma packaging to under-

stand and predict trends and

happenings which will influence

pharma players and impact fu-

ture demands in packaging.

They will explore proactive ap-

proaches to develop more agile,

compliant and innovative pack-

aging solutions to deliver signifi-

cant value to businesses and

consumers alike.

PPL Conclave 2018 would

also examine the role of technol-

ogy in developing intelligent

packaging solutions to serve the

needs of the product as well as

meet supply chain require-

ments. It will facilitate industry

leaders to look beyond short

term measures and develop

strategies strategies to adapt to

future legislations, both in the

markets they currently cater for,

and the markets they intend to

enter in the future. Thus, the

event will empower experts and

industry leaders to enhance pre-

paredness in dealing with future

requirements of the ever-chang-

ing pharma industry.

Suggested topics
◗ Impact of global trends on In-

dian pharma packaging industry

◗ Driving patient-centricity with

packaging innovation

◗ Rethinking primary packaging

for regulatory compliance

◗ Dose accuracy and efficacy

with packaging

◗ Green packaging for sustain-

ability and progress

◗ Pharma packaging for compe-

tence, compliance and commu-

nication

◗ Advancements in pharma

packaging technology

◗ Smart packaging and its po-

tential

Thus, for the 100+ leading

pharma packaging professionals

attending the event, the two-day

event will give an opportunity to

◗ Get updated on the advance-

ments in India’s pharma packag-

ing sector

◗ Demonstrate your pharma

packaging capabilities

◗ Showcase your innovative

packaging solutions

◗ Gain insights from thought

leaders of the pharma, biotech

and packaging industries

◗ Acquire access to solution

providers with cutting-edge

packaging technologies

◗ Discuss on the role of packag-

ing in gaining a competitive edge

◗ Network with the who's who of

the pharma packaging industry

EP News Bureau

Pharma Packaging and Labelling 
Congress 2019 to be held in Hyderabad
The event will be a platform for packaging leaders, experts and veterans to congregate, confer and
converse on the current and future trends in the industry, their growth drivers and the challenges

PRE EVENTS

THE INAUGURAL edition of

MEDINSPIRE, an international

multidisciplinary medical sum-

mit, will be held at DY Patil Uni-

versity, Navi Mumbai on Febru-

ary 14 to 17, 2019. The summit

will be a platform to understand

the dynamic field of medicine

and its convergent, rapidly de-

veloping technologies and ide-

ologies and their potential in ad-

vancing healthcare. The summit

will be a platform for medical

professionals across the globe to

assimilate diverse concepts

through a blanket-approach

summit that can potentially

transform the healthcare land-

scape globally.

The summit is going to host

70+ international speakers,

400+ national stalwarts, 30+

medical specialties. The ex-

pected number of delegates is

10,000. The Healthcare Man-

agement track in MEDIN-

SPIRE will be an opportunity to

learn and interact with the lead-

ers who govern the $280 billion

industry in the country. It en-

compasses topics focussing on

super specialty business, qual-

ity, manpower retention, finan-

cial planning, medico-legal, op-

erational excellences.

MEDINSPIRE seeks to stimu-

late an exchange of knowledge

with the best-in-class interna-

tional speakers and global stal-

warts whilst providing evi-

dence-based learning through a

variety of methods like simula-

tion workshops at Asia’s first

simulation-based medical train-

ing facility and hands-on train-

ing workshops to name a few.

The distinguishing factor of this

summit lies in its multidiscipli-

nary nature, its vast variety of

learning opportunities under

proficient guidance and the one-

of-a-kind expansive 72-acre

medical industry interaction

spread.

Competitions will be held on

business model, medical legal

case studies, organ donations,

and inter college debate.

EP News Bureau

MEDINSPIRE to be held at DY Patil University,
Navi Mumbai from February 14 to 17, 2019
The summit will host 70+ international speakers, 400+ national stalwarts



THE THIRD edition of India’s

B2B International Trade Fair

‘FLAVOURS & FRA-

GRANCES EXPO 2019’ will

take place between April 16 and

17, 2019 at Bombay Exhibition

Centre, Goregaon (East), 

Mumbai.

FLAVOURS & FRA-

GRANCES EXPO 2019 organ-

ised by Procyon Exhibitions &

Events, is a B2B exhibition pri-

marily designed to serve as a

platform for the fragrance and

flavour industry in terms of

business and technical content.

The event will feature both– In-

dian as well as international ex-

hibitors and visitors and, is

planned with a view to meet the

latest requirements of the

global fragrance and flavour in-

dustry. 

The expo is expected to 

witness a number of eminent

and important players from

fragrance and flavour, aroma

chemicals, essential oils, fruit,

floral, spice and herbal 

extracts, aerosols, halal, or-

ganic and natural fragrances,

aromatic plants, natural ingre-

dients, oleoresins, floral 

concretes, mechanical

processed extracts, natural

food colours as well as 

packaging and private label

manufactures.

FLAVOURS & FRA-

GRANCES EXPO 2019 this

year has announced the F&F

Academic Tour 2019 that will

take place from April 13 to 20,

2019. Tour participants will not

only get the privilege of being

part of Flavours & Fragrances

Expo 2019 and the power

packed Interact Conference

2019 but, will also get an oppor-

tunity to visit various cultiva-

tion farms which include

mango farm, cashew farm, san-

dalwood farm, agarwood farm

and green plantation aromatic

sites. In addition to the above,

on schedule are visits to 

distillation and extraction

process sites.

FLAVOURS & FRA-

GRANCES EXPO 2019 will

provide world-class infrastruc-

ture to exhibit and also gives an

opportunity to network, busi-

ness relations and launch new

products as they are working

with various segments such as

FMCG and other industries

like cosmetic, personal care,

hair care, household care, air

care, perfumes and Doe’s, bak-

ery and confectionery, bever-

age industry and beyond. 

This platform allows the ex-

hibitors to showcase their

brand, collect qualified leads,

and connect with potential cus-

tomers and partners. It aims to

be a success by the sheer col-

laboration of the industry seg-

ments’ key representatives,

through promotional activities

via print, electronic and out-

door media ensuring maximum

reach to the target audience,

thereby further boost 

promoting the brands globally.

EP News Bureau
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THE INDIAN Drug Manufac-

turers’ Association (IDMA) cel-

ebrated its 57th Annual Day in

Mumbai. More than 300 people

from across India gathered at

the venue.

Daara B Patel, Secretary-

General, IDMA, welcomed the

august gathering followed by

the National President, Deep-

nath Roy Chowdhury’s address.

The Guests of Honour, Sud-

hansh Pant and Dr Mandeep

Bandari, joint secretaries, Min-

istry of Health and Family Wel-

fare, Government of India

briefed about the current hap-

penings in the Indian pharma

industry. Ameesh Masurekar,

Director, AIOCD AWACS,

made a presentation on '25%

Profit Growth by Secondary

Data Target.’

Dr Vinod Paul, Member 

of NITI AAYOG, Chief 

Guest, gave a motivating and

inspiring speech and also re-

leased the IDMA 57th Annual

Publication.

57th Annual Day of IDMA held in Mumbai
IDMA’s 57th Annual Publication released during the event

POST EVENT

(L-R) Daara B Patel, Secretary-General, IDMA, Ameesh Masurekar, Director, AIOCD AWACS, Deepnath Roy Chowdhury, National President, IDMA,

Dr Vinod Paul, Member of NITI AAYOG, Sudhansh Pant and Dr Mandeep Bandari, Joint Secretaries, Ministry of Health and Family Welfare,

Government of India, Bharat Shah, General Secretray, IDMA and Dr Gopakumar G Nair, CEO, Gopakumar Nair Associates during the launch of 

IDMA’s annual publication
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Several awards were 
distributed during the 
celebrations:
(1) IDMA CORPORATE 

CITIZEN AWARD 2018

Category: ` 500 crores and

above

Blue Cross Laboratories 

Category : Less than ` 500

crores 

Lincoln Pharmaceuticals

(2) IDMA QUALITY EXCEL-

LANCE AWARD 2018

Category: Formulations Unit -

Companies with total annual

turnover above ̀  100 crores 

GOLD AWARD

(I) Fourrts (I) Laboratories,

(Chennai- Plant II)

(II) Micro Labs, (Sikkim)

(III) Encube Ethicals, Goa

SILVER AWARD

(I) Apex Laboratories,

(Chennai)

(II) Glenmark 

Pharmaceuticals, (Indore)

(5) IDMA JB MODY BEST

STUDENTS AWARDS 

There were 23 students who re-

ceived the IDMA JB Mody Best

Students Awards from various

universities all over India. They

were presented with a cash

award, a certificate and a me-

mento.  The celebrations ended

with a vote of thanks by Bharat

Shah, General Secretary,

IDMA.

EP News Bureau

February 1-15, 2019
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(3) IDMA MARGI MEMORIAL BEST PATENTS 2018 AWARDS

1 Biocon BEST BIOTECH PATENTS AWARD

2 Hetero Drugs BEST INTERNATIONAL PATENTS AWARD

3 Emcure Pharma BEST INDIAN PATENTS AWARD 

4 Indoco Remedies BEST FORMULATION PATENTS AWARD

5 Aurobindo Pharma BEST API PATENTS AWARD

6 Avik Pharmaceutical PATENT APPRECIATION AWARD

7 Themis Medicare PATENT APPRECIATION AWARD

8 Gennova Biopharma PATENT APPRECIATION AWARD

(4) IDMA – ACG-SCITECH RESEARCH PAPERS AWARD 2018

1 Review Article Presented to Chaudhari A Jagdale P, Goswami P and Kerawalla M A K for the Research Paper : “Recent

Advancements in Graphene Biosensors for the detection of Pathogens - A Review”

2 Pharmaceutical Chemistry Presented to Gautam S, Singh J, Kumar A, Ravikant and Chandra S for the Research Paper : “Structure Elucidation

and Biological Investigation of Inorganic Coordination Compounds Derived From Citraconic Anhydride and  5-Amino-

1,3,4-Thiadiazole-2-Thiol Organic Moiety”

3 Natural Product/

Pharmacognosy/Phytochem

istry

Presented to Bhutkar MA, Bhinge SD, Randive DS, Wadkar GH, and Todkar SS for the research paper:“In vitro

Hypoglycemic Effects of Caesalpinia Bonducella and Myristica Fragrans Seed Extracts”

4 Pharmaceutics Presented to Vijaya Sri K, Sandhya D, Manchala M and Dashamukhi RS for the Research Paper: “Box–Behnken

Method To Optimize Lornoxicam Proniosomes: Preparation, In vitro Characterization and Analgesic Activity”

5 Pharmaceutical Analysis Presented to Mandal P, Dan S, Ghosh B, Barma S, Bose R and Pal TK for the research paper : “Simultaneous

Determination and Quantitation of Metformin and Teneligliptin ” in human plasma by LC-ESI-MS/MS with an 

application  to pharmacokinetic studies

6 Pharmacology Presented to Samuel P, J Vijaya Kumar, Selvarathinam T, R Deena dhayalan and K Amirtharaj for the research paper:

“Bioprospecting of marine halophyte Salicornia europaea L And  evaluation of its biological potential with special 

reference to anticancer activity”
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MEDINSPIRE
Date: February 14 to 17, 2019

Venue: DY Patil University,

Navi Mumbai

Summary: The inaugural 

edition of MEDINSPIRE, an

international multidiscipli-

nary medical summit, will be

held at DY Patil University,

Navi 

Mumbai on February 14 to 17,

2019. The summit will be a

platform to understand the

dynamic field of medicine and

its convergent, rapidly devel-

oping technologies and ideolo-

gies and their potential in ad-

vancing healthcare. 

The summit will be a plat-

form for medical professionals

across the globe to assimilate

diverse concepts through a

blanket-approach summit that

can potentially transform the

healthcare landscape globally.

The summit is going to host

70+ international speakers,

400+ foreign speakers, 30+

medical specialties. The ex-

pected number of delegates is

10,000. The Healthcare Man-

agement track in MEDIN-

SPIRE will be an opportunity

to learn and interact with the

leaders who govern the $280

billion industry in the country.

Contact details

MEDINSPIRE Administrative

Office, University Research 

Laboratory

DY Patil University Sector 7,

Nerul, Navi, Mumbai 400706

E mail: support.medinspire@

dypatil.edu

Office Tel: +91 22 30965864 /

+91 22 30965865Mobile: 

+91 8422947963 / 

+91 8422947964

5TH ANNUAL HITLAB
INNOVATORS SUMMIT:
INDIA
Date: February 16, 2019

Venue: Indian Institute of

Technology – Delhi

Summary: The preeminent

venue for exchanging ideas,

forming partnerships, and ad-

vancing evidence-based inno-

vation globally, the HITLAB

Summit curates the best minds

in health, technology, invest-

ment, policy, academia, and

nonprofit. The sessions – pre-

sented by leaders from AIIMS,

Philips Healthcare, Terumo,

Columbia University, ANSYS,

NITI Aayog, Biotech Consor-

tium of India, and more – are

meant to push the envelope of

what’s possible in healthcare.

To register, please visit:

bit.ly/hitlabindia

Contact details

Devmalya Sarkar

dsarkar@hitlab.org

ACREX INDIA 2019
Date: Feb 28 to March 2, 2019

Venue: BEC Mumbai

Summary: The event will 

focus on building automation

(BMS) and indoor air quality

(IAQ). The mega event will 

witness participation from

more than 25 countries includ-

ing Belgium, China, Czech Re-

public, Egypt, France, Ger-

many, Italy, Japan, Korea,

Malaysia, Saudi Arabia, Sin-

gapore, Spain, Switzerland,

Taiwan, the Netherlands, the

UAE, the UK, Ukraine and the

US.

Contact details

NürnbergMesse India, 

German House, 2, Nyaya

Marg, Chanakyapuri, 

New Delhi – 110 021

T : +91 (0)11 47168888

EVENT BRIEFS

February 1-15, 2019
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The industry is very
positive about the

revisions introduced to
MAI Scheme expects

accelerated export growth
as a result 

By Usha Sharma
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T
he Indian pharma sector has registered

exports growth rate in double digits in

the first quarter of the current fiscal af-

ter nearly three years. The future too

seems bright for growth as the Union

Ministry of Commerce and Industry has recently re-

vised the provisions of the ‘Market Access Initiative

(MAI) Scheme. 

The MAI Scheme which was already in existence

provides reimbursement of expenditure incurred by

exporters on statutory compliance in the export mar-

ket/nation. The scheme also avails other benefits like

Marketing Projects Abroad, Capacity Building in spe-

cific nation/ countries, support for statutory compli-

ance, different studies related to market, export sur-

veys, studies related to evolving WTO compatible

strategy, project development and for the development

of foreign trade facilitation web portal. All these bene-

fits already provide considerable assistance to Indian

exporters. Then, what is the rationale behind the

launch of the revised MAI Scheme for pharma ex-

porters? And, what are its benefits?

Revised MAI Scheme and new components
As per the latest order issued by the government,

it has raised the ceiling to ̀  2 crore a year per exporter

from existing ̀  50 lakh. Under the new guidelines, any

exporting company can claim reimbursement in-

curred towards statutory compliances on a 50:50 shar-

ing basis up to a maximum amount of ` 2 crore in a

year. The revised MAI Scheme is already under effect.

A major component which was included in para 4.2

(8) of the MAI Scheme, in an order by the Ministry of

Commerce and Industry, Government of India on Jan-

uary 7, 2019, mentions that within the overall limit of

assistance, per exporter will be benefited with revised

provision contained in MAI. The new components in-

clude plant inspection charges for pharma products

incurred by small scale exporters on bar-coding of ex-

port consignments (This would be a one-time grant to

defray actual expenditure limited to a maximum of 

` 25 lakh per exporter).

This new feature will give access to pharma ex-

porters to enter markets which were far-fetched due to

heavy inspection charges. Besides these other compo-

nents, exporters are paid fees for quality certification

required for natural products (Herbal, Ayush products,

Dietary supplements, nutraceuticals), reimbursement

of registration charges in respect of cosmetic products,

data generation/ letter of access cost, including study

cost, data purchase cost, research on existing data, data

evaluation cost, consultancy cost, study monitoring

cost, etc, for chemicals/agro chemicals/ cosmetic prod-

ucts and testing charges in respect of testing done in

India for export of engineering products. The other

provisions of the scheme remain unchanged.

All these newly added components in the existing

MAI schemes have been well appreciated by the

pharma industry. Here is what some of the stakeholders

have to say about it. 

T H E  M A I N  F O C U S(

To subscribe: bpd.subscription@expressindia.com

It is an exporter-friendly
initiative

Market Access Initiative is a very

good initiative of Commerce Min-

istry. At present, under the scheme, the

government reimburses pharma ex-

porters 50 per cent of the government

fees paid to FDAs of importing country

upto a maximum of ` 50 lakhs per year

per company. Registrations of all active

pharmaceutical ingredients (APIs) and

formulations are covered irrespective of

the company size. But in recent years,

several countries like the US, the EU

and China have imposed / increased the

fees drastically and ` 50 lakh incentive

is not covering even one product regis-

tration cost against 20 to 30 product

registrations being done by small and

big countries in one or more countries.

With the proposed revision in reim-

bursement, the maximum ceiling is in-

creased to ` 2 crore per company, per

year. This is a very useful and export-

friendly initiative and certainly will go a

long way for the growth of small and

medium size exporters. The new an-

nouncement to extend one time grant of

upto ` 25 lakhs towards barcoding ex-

penditure is also a great support to

small and medium exporters. This will

be of great help to a lot of pharma ex-

porters, especially the SSI sector.

I want the Ministry of Commerce to

pay fees irrespective of the size of the

company who do business with the US

by paying the Generic Drug User Fee

Amendments (GDUFA). We are all

aware that it is tough to do business

with the US.

This is my utmost submission to the

Ministry of Commerce, Government of

India under MAI.

Satish Wagh, Owner, Supriya Lifescience and
Chairman Export Promotion Council
(CHEMEXCIL)

SVVeerramani, Managing Director,
Fourrts India Laboratories

The revised MAI Scheme of-

fered by the Ministry of

Commerce & Industry, Govern-

ment of India is indeed most

welcome to the pharmaceutical

exporters, more so with SMEs.

The reimbursement of plant

inspection charges will be very

useful considering that inspec-

tion is regularly carried out by

the Ministries of Health of

every importing country. Be-

sides, reimbursement for in-

stallation of bar-coding for ex-

port consignments for SMEs

will enthuse them. For all sec-

tors, including SMEs, there is

also 50 per cent reimburse-

ment offered for product regis-

tration charges of up to ` 2

crore from the current ` 50

lakhs. This will give a boost to

pharma exporters, since the

number of products  registered

and the fees for the same are

going up substantially."

Reimbursement of plant
inspection charges will be
very useful
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Nipun Jain, CEO, Pharmchem

We are happy to know that the De-

partment of Commerce, Min-

istry of Commerce & Industry, Gov-

ernment of India has accepted our

recommendations and revised the pro-

visions relating to the ‘Market Access

Initiative (MAI) Scheme. With the re-

vised provisions, we anticipate that

pharma export will grow further. The

revised provision has increased, the

ceiling of ` 50 lakh per annum per ex-

porter to ` 2 crores. The additional

components of this revision is plant in-

spection for the pharma products

which have been included in para 4.2

(8) of the MAI Scheme 2018. In most of

the countries, plant inspection charges

are so high that SMEs pharma compa-

nies cannot manage financially to go

more than two to three products. To

name a few, in Columbia each plant in-

spection cost will touch nearly

$40,000, which small or medium sized

pharma companies may not be able to

bear it. However, with this provisions,

companies can opt for plant 

inspection and can also introduce mul-

tiple products for existing and newer

markets.

The another component which

have attracted the pharma exporters

are the charges incurred by small

scale exporters below the f.o.b. Value

of exports of ` 30 crores on bar-coding

of export consignments (this would be

a one-time grant to defray actual 

expenditure limited to a maximum of

` 25 lakh per exporter). This provision

will help both small as well as mid-

sized pharma companies in imple-

menting bar coding of export consign-

ment. However, we have also made

recommendation to the government to

consider the renewed registration fee

which they have not considered this

time but hoping they will re-look into

this and make amendments in the

coming days.

MAI scheme amendments to benefit pharma exporters
Bhavin Mehta,Whole time Director, Kilitch Drugs

The Department of Commerce,

Ministry of Commerce and Indus-

try, Government of India, recently

amended the MAI Scheme. The MAI

Scheme is an intervention by the Gov-

ernment that is expected to catalyse

exports, identification of new markets

and promotion of export oriented ac-

tivities for commodities and services.

The objectives of the scheme is to pro-

mote exports on a sustained basis; to

increase market share in existing ex-

port markets and reach out to new

markets; and to target specific mar-

kets through market research.

The scheme provides financial sup-

port to eligible agencies to undertake

relevant market access initiatives.

These include direct and indirect mar-

keting, market research, capacity

building, branding, and compliance

with statutory requirements of the im-

porting markets. The MAI Scheme en-

titles Indian exporters to get reim-

bursed for the expenses incurred in

ensuring statutory compliances in the

buyer country. These include registra-

tion charges for pharma; expenses in-

curred in conducting clinical trials;

bio-equivalence studies; and filing of

patents.

Under the existing provisions, each

exporter is entitled to reimbursement

up to a ceiling of ` 50 lakh per annum,

on a 50-50 sharing basis with the gov-

ernment. Under the new amendment,

this ceiling has now been raised to ` 2

crore per annum, with the same shar-

ing arrangement.

In addition, the amendment in-

cludes new components entitled for re-

imbursement such as plant inspection

charges; a one-time grant up to a limit

of ` 25 lakh per small scale exporter to

defray actual charges incurred on bar-

coding of export consignments.

The European Union has issued a

deadline of February, 2019, for compli-

ance with its Falsified Medicines Di-

rective (EU FMD). Pharmaceutical

companies have to invest heavily to en-

sure compliance with overseas mar-

kets; the revised MAI Scheme comes

at the right time, and will encourage

the industry not to shy away from ex-

porting to the EU despite the latter's

stringent controls. India's pharmaceu-

tical industry ranks 3rd in the world in

terms of volume and 14th in terms of

value. It is driven by exports to over

200 regulated as well as semi-regu-

lated markets. Yet it is fragmented,

with the top-ranking companies ac-

counting for the major chunk of the to-

tal sales. This is the right time for all

players of the Indian pharma industry

to avail of the incentives offered by the

government and further strengthen

their global presence.

The new scheme will also augment

the MSME exporters as it includes

bar-coding, product registration and

inspection which are quite often ex-

pensive. The Indian pharma industry

is diversely segmented with over

10,000 SME pharma units. MSME

players are an essential part of supply

chain for large Indian and foreign

MNCs. The revised cap on the funding

from ` 50 lakh to ` 2 crores will help

MSMEs invest more in applying for

more registrations and in turn in-

crease India’s pharma exports.

MAI revision will help SMEs in implementing 
bar-coding of export consignment

The new scheme
will also augment
the MSME
exporters as it
includes bar-
coding, product
registration and
inspection which
are quite often
expensive
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MAI revised policy will help
CRAMs players to observe
double digit growth

The recent revision of the Market

Access Initiative by the Ministry

of Commerce and Industry will be

helpful to the pharma sector in India.

Most of the major top pharma compa-

nies from India have global sales and

marketing operations. However, with

the revised policy in place, the newer

companies that have come up in the

last four to five years and do not have

global operations, would be most ben-

efited. The other set comprises the

manufacturers willing to invest to up-

grade the set and get the accredita-

tions required for export of drugs.

The pharma export is also ex-

pected to rise in the coming years

due to $ 55 billion of drugs going off-

patent between 2019-2020, giving an

opportunity for the Contract Manu-

facturing sites to export and supply

finished pharma products to the US

markets. Taking benefits from the

MAI revised policy, CRAMs (Con-

tract Research Manufacturing and

Services) can see double digit

growth and should start showing

their capabilities in these markets to

attract investments and manufactur-

ing opportunities. Another impor-

tant factor which will help the Indian

pharma exporter is the trade war be-

tween the US and  China. The addi-

tional tariffs imposed on Chinese

products, which includes many

pharma products like active pharma

ingredients and finished formula-

tions will definitely help India under

the new MAI guideline.

With the revision of MAI Scheme

the market is also expected to grow

in countries like China, which is also

recently opening its market to the

world. Newly developed economies

like Myanmar, Cambodia and others

would also give the Indian Exporter

an ample opportunity to grow in the

world markets. This is apart from the

opportunities that exists in the

African, CIS and South American

markets.

Sandipan Mandal, Group Product Manager,
Emcure Pharmaceuticals
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CRAMs can see
double digit
growth and
should start
showing their
capabilities in
these markets to
attract
investments and
manufacturing
opportunities
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C
onsidering the global 

industry dynamics and

new competitive inten-

sity, it looks like the pharma

industry has been disrupted

industry by itself.

A self-reliant pharma 

industry, right from discover-

ing, developing and manufac-

turing new medicines to 

creating a market position,

has been fully outsourced.

Perhaps at the core, the in-

dustry is focusing on com-

mercialisation and value cre-

ation. Similarly, the entire

focus is on providing medi-

cines and future medicines to

the world. 

In the Indian scenario

where high demographic divi-

dend, health consciousness

and disposable income is cre-

ating a voluminous market.

On the top of it, proliferation

of hospitals at cities across

different tiers is building 

capability to treat patients

with the help of a payer 

like health insurance or with-

out a payer. As a result, there

is a need for more impetus of

science and business in

pharma and healthcare in-

dustries. 

Having a conducive atmos-

phere which provides higher

spending power to patients

than in the earlier years on

medicines should yield much

higher growth than expected.

However, 2018 has shown 

single digit growth due to 

disruptions and also due to

creation of new habits to regu-

larise business.

Emerging competitors
Many indirect competitors

from the world where health

is a priority and a substantial

amount of GDP is spent on

health have cropped up after

considerable preparatory

work by utilising knowledge,

technology, IT and AI. 

As a result, giant IT and 

AI companies like Google 

are emerging as competitors

in the pharma sector. The Sil-

icon Valley has created

enough start-ups during last

five years which could be for-

midable competitors to the

providers of the pharma 

industry. 

These competitiors have

paid heed to international 

developments along with

changing social and medical

paradigms and are bringing

newer models to manage

communicable and non-com-

municable diseases. There is

a lot of investment happening

in these areas. Obviously

these companies would be

ahead of others in 2019.

Reality in Indian pharma
In India, pharma industry has

been pursuing growth with

different business models.

Start-ups, SMEs, small sized

pharma companies, big sized

national companies and

MNCs. All of them operate

with different foci as they

have limitations of resources

and target customers. In addi-

tion to this, e-commerce,

B2Bs and businesses based on

econo-metrics model have

been emerging at faster pace. 

The ever-changing Indian

pharma business, marketing

and branding have created

road blocks as well as oppor-

tunities. These could arise

through pricing, regulatory,

market control, sales and

marketing methods, disposi-

tion of HCPs, etc. 

Business strategy and
model
As Indian pharma industry

has low maturity on the digi-

tal front, communication from

organisations are dependent

on the adequacy of those com-

municators. Understating this

inadequacy and high attrition

at the level of communicators,

many are changing their busi-

ness strategy from prescrip-

tion to OTC, domestic to in-

ternational markets, mergers

and acquisitions, market 

penetration, generic to niche

marketing, etc. 

Those who have already

changed their business model

and looking at business 

opportunities in changed 

directions they would remain

in pharma industry but the

core business would come

from accepted different mod-

els. Asymmetric and non-

linear competition from dif-

ferent corners of world such

as Silicon Valley start-ups,

google and other digital gadg-

ets producers have already

made their entry in the lives

of patients and increase their

health consciousness. 

Everything is possible 
for each pharma 
organisation in 2019
Indian pharma market, at

some organisational cate-

gories and their existing busi-

ness models, will provide

flavour of sustainability to

one, and growth for those who

have IT and AI maturity and

quick gains for others.

Those who are at the 

stage of a turnaround would

need higher focus on compe-

tency, those who are at 

niche level would perhaps

need more personalisation

with granular segmentation.

How will 2019 unfold for pharma business?
Dr RB Smarta, MD, Interlink Marketing Consultancy shares his insights on how the pharma
industry will evolve this year and highlights the areas of focus for investment and growth

Following model examines the investment requirement in different growth drivers: 



Start-ups would need to enter

with new markets or new

technology. Besides being in

pharma, most of the big sized

domestic companies have

charted their path from 

illness to wellness and are

considering new ways to get

growth through consumer

health products in the health

domain. 

This offers a varied com-

plexion to the industry from

flavour to experimentation

and business results such as. 

Industry structure
Structure of industry with

new types of competitors hav-

ing IT at centre and medi-

cines at the support level,

pharma industry must

reimagine, rethink and accept

reality to change their invest-

ments, practices and take ad-

vantage of new techniques, IT

and AI to progress their busi-

ness in 2019. At some level

corporates may have to look

at their mindset and re-orient

towards their growth has

plenty of opportunities to

grow in 2019. 

Leveraging factors
This year, depending on 

the strength of individual

company, basic strategy and

structure will change and

yield benefits for that com-

pany. As everything like 

marketing, branding is getting

personalised even the com-

pany needs to have a person-

alised strategy and structure

the business on that.

The factors are as 
follows
1. Repurposing: Repurposing

the molecules products to dif-

ferentiate the competitors.

This repurposing can even

carnage the target customers.

2. Messaging: Segmenting

the class of prescribers 

in such a way that company

representatives do not have

the same message to all seg-

mented doctors. It becomes

personalised attention.

3. AI and technology: Use 

of AI and technology in 

promotion of pharma commu-

nication through multimedia

to substantiate brands

4. Going beyond to patients:

Use of identified data points

to understand patients’ need

and use of digital media to

move towards patients with

doctors’ permission to add

value from his side.

5. Enabling sales and mar-

keting teams for changing

environment: Enabling field

staff for managerial contribu-

tion and not just supervision

of their subordinates with

same selling skills and KRAs.

This includes even managing

talent.

6. Rural markets: Penetrat-

ing rural markets with tech-

nology and other healthcare

gadgets and medicines where

primary and secondary health

care is in no shape.

7. Niche expansion: Increas-

ing niche areas of business

and creating value through

corporate branding, processes

and support systems

8. R&D investment: Invest-

ing in patents and innovation

to get exclusivity and relief

from price control for the next
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INDIA IS one of the world’s

biggest suppliers of generic

drugs and complex formula-

tions. It accounts for 20 per cent

of global generics exports vol-

ume and ranks among the top

five fastest-growing pharma

markets. Yet, Indian life sciences

or pharma companies are facing

the twin challenges of declining

top-line growth and decreasing

profitability – caused by height-

ened US FDA scrutiny, pricing

pressures, and rise in manufac-

turing, employee and compli-

ance costs.

The industry is at an impor-

tant inflection point. It needs

to invest more in innovation,

but for that it needs more capi-

tal – which is becoming hard to

find. Between March 2017 and

2018 alone, the EBIDTA mar-

gins of life sciences companies

in India dropped from an 

average 18.7 per cent to 15.2 per

cent.

The answer lies in looking be-

yond revenue growth to free up

capital trapped within the com-

pany. Pharma companies need

to tighten their belts using a

comprehensive forward-looking

cost management mindset. In-

stead of a ‘looking in the rear-

view mirror’ approach where

costs are projected based on

past demands and incremental

cuts are applied to previous

budgets, they need an approach

that looks at every line item and

sets it to a zero base across the

organisation—from the front of-

fice to the supply chain and

everywhere in between. The

rear-view mirror approach is

slowing the growth engines of

businesses and leading to cost

overruns. Therefore, pharma

companies need a Zero-Based

Mindset (ZBx).

A Zero-Based mindset is es-

sentially a comprehensive cost

management approach which

looks at:

Zero-Based Spend: Identify-

ing discretionary consumption

of non-labor overhead costs that

free up cash to improve growth,

capability investments and

EBITDA while driving cultural

change.

Zero-Based Front Office: Im-

proving marketing, sales, cus-

tomer service and pricing to

lower customer acquisition costs

while optimising customer

spending.

Zero-Based Organisation:

Creating new business value and

driving profitable growth

through a clean sheet organisa-

tional design that shifts talent

and resources to distinctive ca-

pabilities.

Zero-Based Supply Chain:

Optimising the supply chain to

drive cost of goods sold (COGS)

reduction by identifying “should

costs” and enabling continuous

renewal that constantly resets

the cost baseline. A closed loop

process ensures results hold

over time.

Just like any major transfor-

mation, ZBx is not an easy fix.

Only the companies resilient

enough to go through hardship

will thrive. According to the Ac-

centure report ‘Beyond the

ZBB Buzz,’ companies report

that cultural buy-in (67 per

cent), change management (41

per cent) and data visibility (33

per cent) are the hardest obsta-

cles to overcome. Yet the hard-

est things to do are also among

the most important. Culture

and change are what make ZBx

stick. Unlike traditional tech-

niques that use a cut-the-fat

and gain-it-back approach like

every fad diet does, ZBx is a

lifestyle transformation. It re-

quires big changes in organisa-

tional thinking and doing so

that the ‘weight’ never comes

back.

To achieve the desired cost

optimisation, companies need to

prioritise three areas:

Grow leadership commit-

ment: CEOs and leaders are

responsible for driving and op-

erationalising ZBx into their

business each day. They should

manage and communicate the

change correctly as ZBx won’t

work if employees don’t under-

stand the need and what is in it

for them.

Intensify focus: Examine

company costs carefully—from

plant maintenance and cus-

tomer marketing to sales. This

will require forensic visibility,

opening the cost gaps relative to

the ‘should be’ costs as well as

closing the gaps in an engaging

way with all the stakeholders in-

volved. Reset the budget to a

zero base and change your com-

pany governance and culture.

Build an owner’s mindset:

Provide a structure for ‘cate-

gory ownership’ to ensure

there are checks and double

checks to keep the players hon-

est. This requires adopting a

new operating model—one

that reduces complexity, clari-

fies responsibility and helps

enable a sustainable corporate

lifestyle. This will ensure that

a sustainable cost manage-

ment philosophy is part of the

company’s DNA and employ-

ees constantly question the

need for spending.

The future holds immense

potential for the Indian pharma

sector. With the right cost opti-

misation models, outcome-

based approach and a skilled

workforce, Indian pharma

companies can gain a signifi-

cant competitive advantage.

New growth tonic for Indian pharma industry
Rishabh Bindlish, MD – AAPAC Life Sciences Lead, Accenture Strategy, advises that pharma
companies need to tighten their belts using a comprehensive forward-looking cost
management mindset

The industry
needs to invest
more in
innovation, but
for that it
needs more
capital – which
is becoming
hard to find
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five years.

9. Regulatory vigilance and

coping skills to comply with

the regulations: This year is

a mixed year and success in

the focus areas of each com-

pany will depend on its

strength to invest and its

teams to compete with the

competition.

Six growth drivers
This year, there are many

growth areas and also vari-

ables which will be helpful to

pull up the growth and there

are also chances that it will

further deteriorate for those

who will not be able to take

advantage of these variables.

The priority of each seg-

ment, right from R&D to 

enabling sales and marketing,

would need more focus. It

could be also extended to digi-

tisation process and one-time

investment in getting digital

maturity. Hence investment is

required in all these six 

six areas.

Driver 1: Managing medicines

and segments with the use of

IT and AI

Driver 2: Managing R&D

processes to work on 

innovation and patents

Driver 3: Managing branding

and marketing operations in a

personalised way 

Driver 4: Enabling sales and

marketing management

teams with business skills

through (training mentoring,

counselling, mind set align-

ment programmes) 

Driver 5: Exploring new 

markets such as international

markets, Indian rural 

markets, new and related 

segments, niche therapies etc.

Driver 6: Making efforts on

wearables, ingestible, gadgets

and new apps usefulness for

the segment of patients

Focus for the future
The industry has a focus on

discovering and developing

new medicines within the

regulatory frame work.

Regulatory changes on all-

fronts, from quality of medi-

cines to delivery systems of

medicines are getting inno-

vated.

The consumer and patient

ecosystems have been very

fast in adopting new technolo-

gies and mobile is taking cen-

ter stage.

In this case, stakeholders

like insurance companies, 

diagnostics companies, new

competitors like Google as

well as healthcare providers

(HCPs) have to design individ-

ual flow charts of initiatives

with adequate investment 

in each initiative to execute it

effectively.

What does 2019 hold for
the industry?
This year is full of challenges,

opportunities, and learnings

from very volatile from envi-

ronment, be it politics, eco-

nomics or business health.

Pharma industry is a socio-

political, economic and med-

ical industry. As a result, all

four industry segments would

grow at different level of

growth. 

Start-ups may establish

their relevance but may not

add to growth. Small busi-

nesses which can create value

could be better candidates for

acquisition which would 

also not provide immediate

growth. Mid-sized and big-

sized domestic organisations

would definitely grow much

better than 2018 and MNCs

would be at a different level of

digital maturity would bring

patients pool together to grow

at a higher rate. 

Overall, the industry as a

whole is on the growth path

with atleast 12-15 per cent

growth.

Continued from Page 19

How 2019 will unfold...
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P
eople can still live with

fake handbags and shoes

but cannot afford to live

with fake medicines.

Fake medicines are a grow-

ing concern like cough syrup

for children that contained a

powerful opioid. Antimalarial

pills and sometimes antibiotics

that were just made of potato

and cornstarch. These are, ac-

cording to the World Health

Organization (WHO), just a few

examples of poor-quality or

fake medicines identified in re-

cent years. In fact, “1 in 10 med-

ical products circulating in low-

and middle-income countries is

either substandard or falsified.”

That includes pills, vaccines

and diagnostic kits.

More than anything such

substandard and fake medi-

cines may cause harm to pa-

tients and fail to treat the dis-

eases for which they were

intended. They erode the con-

fidence in medicines and in the

health system itself. 

What is shocking is the

WHO estimates that 35 per

cent of fake drugs sold all over

the world come from India.

Other industry observers have

said the market in spurious

drugs in India could be worth

as much as $8 billion (` 50,000

crore, as per current exchange

rates)!

Counterfeits are produced

in very poor and unhygienic

conditions by unqualified per-

sonnel and contain unknown

impurities and are sometimes

contaminated with bacteria. In

fact, they can mean that the

product concerned is one of the

following:

◗ It does not contain an active

chemical at all; instead there is

an inert substance like chalk

powder (or distilled water in-

stead of an injectable)

◗ It contains the right chemical

but not in the correct dose

◗ It contains the right chemical

in the right dose, but not the

correct excipient (additive)

◗ Mismatch between the label

and the medicine inside  

Substandard drugs can also

enter the market when medi-

cines are purchased through il-

legal and unregulated internet

sites. A complex global supply

chain management especially

for pharmaceuticals makes it

more challenging. With so

many points of entry and no ro-

bust or secure system in place

to track the drug supply chain,

the absence of unified and in-

teroperable labelling and identi-

fications standard, improper

cold chain management and

monitoring, multiple change of

hands, including packaging and

logistics provider and the ab-

sence of a standardised accept-

able system heightens the

counterfeit medicine issue, put-

ting the patient at risk.

Most drug manufacturers

worldwide follow globally ac-

cepted mandatory methods

like mass serialisation in which

machine-readable codes con-

taining a serial number are

added to each pack of medi-

cines, enabling the product to

be tracked and traced. With

technological advancements,

pharma companies can also ex-

plore new generation anti-

counterfeiting technologies,

such as the use of forensic

markers (chemical, biological

and DNA taggants), cloud-

based supply chain data repos-

itories, and blockchain technol-

ogy in supply chains.

non-ClonableID from one of the

leaders in pharma packaging

use nanotechnology-based au-

thentication that is integrated

seamlessly into the supply

chain.

With blockchain technology

companies could look at re-

building their supply chain

management. Blockchains

make it possible for ecosystems

of business partners like the

manufacturer, distributors

(3PL), and pharmacist or hos-

pital to share and agree upon

key pieces of information on a

trusted network. Fully track-

able and traceable through se-

rial numbers recorded on the

blockchain at every point along

the journey of the pill from fac-

tory to pharmacy, the

blockchain can even document

critical details like location and

temperature from IoT devices

attached to the packages, mak-

ing the journey visible to all

concerned entities, while

greatly reducing the possibility

of record tampering. 

Digital records make for a

transparent, secure, decen-

tralised supply chain manage-

ment that aims to deliver drugs

that protect lives.  

Much like the rotten apple

which spoils the basket the rot-

ten pills ruin the reputation of

the industry which improves

patients’ lives.

Issued in public interest 

by OPPI

The rotten pill
With technological advancements, pharma companies can also explore new generation
anti-counterfeiting technologies. In the last of the series of six articles, Organisation of
Pharmaceutical Producers of India (OPPI) reveals more
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A
n advisory panel to the

US Food and Drug Ad-

ministration said that

benefits of Amgen’s osteoporo-

sis treatment for post-

menopausal women at high

risk for fracture outweighed its

risks and overwhelmingly

voted for the drug’s approval.

The panel voted 16-1 in

favour of the monthly injection

developed jointly with Bel-

gium-based UCB SA. The

drug, Evenity, helps reduce the

risk of fracture by increasing

bone formation and inhibiting

break down of bone minerals.

Three of the 19-member

panel initially voted in favour

of a different indication but

one of them later said he

meant to support the proposed

use.

The panel, however, raised

concerns of cardiovascular

safety risks linked to the drug,

which FDA staff reviewers had

cited as the main reason for

convening the panel meeting.

“I don’t think we’ve ade-

quately characterised cardio-

vascular safety … I don’t know

the perfect solution but relying

on observational data only post

approval, I don’t think, will

help us answer this reliably,”

said panel member Pamela

Shaw, who voted in favour of

the drug’s approval.

Postmenopausal osteoporo-

sis is a chronic condition re-

sulting from progressive bone

loss beginning around the time

of menopause.

An estimated 8 million

American women live with the

condition, which puts them at

an increased risk of fractures,

according to the National Os-

teoporosis Foundation.

Amgen had proposed ap-

proval with a boxed warning –

the FDA’s harshest – highlight-

ing the heart safety risks asso-

ciated with Evenity.

“The efficacy of the drug

was superb. If I had to bet, I’d

bet that the cardiovascular is-

sue would turn out to be spuri-

ous … I hope (Amgen) will do a

study that will get rid of the

blackbox,” said Glenn Braun-

stein, another member who

voted “yes”.

Jefferies analyst Michael

Yee said a boxed warning

would still represent an over

$500 million revenue opportu-

nity worldwide for Amgen.

Eli Lilly and Co’s osteoporo-

sis drug Forteo brought in $1.75

billion sales in 2017 despite

having a boxed warning.

Evenity, chemically known

as romosozumab, belongs to a

new class of drugs known as

sclerostin inhibitors and is ad-

ministered as an under-the-

skin injection. Amgen and

UCB in 2017 received a com-

plete response letter for the

drug from the FDA, which re-

quested data from an addi-

tional study to be included in

their marketing application.

The FDA is not mandated

to follow the recommendation

of the panel, but generally

does.

Reuters

Amgen’s postmenopausal osteoporosis
drug wins FDA panel backing
The drug, Evenity, helps reduce the risk of fracture by increasing bone formation and inhibiting
break down of bone minerals
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A
crex India 2019 is

gearing up for its 20th

Edition in Mumbai

from February 28 to March 2,

2019. Acrex India 2019 is the

flagship event of the ISHRAE

– Indian Society of Heating,

Refrigerating and Air Condi-

tioning Engineers and will be

co-organised by Nürn-

bergMesse India. 

ACREX India has created

a unique platform and launch

pad for potential business-en-

abling collaborations in the

HVAC & R sector. The show

has grown remarkably over

the years while enabling the

creation of a live resource

pool that caters to a thriving

industry of integrated build-

ing solutions.

The upcoming edition of

ACREX India promises to fo-

cus on the following themes –

Building Automation (BMS)

and Indoor Air Quality (IAQ)

and is expected to have more

than 500 exhibitors and par-

ticipation from major global

players across 25 countries.

ACREX India emphasises

on the fact that the Indian

consumer market is ever

growing and so its infrastruc-

ture. With the HVAC & R in-

dustry benefiting from this

growth, thereby making India

a consumer market to be

reckoned with and a destina-

tion that attracts many inter-

national companies to exhibit

their products and technolo-

gies in the HVAC & R sector. 

C Subramanium, National

President, ISHRAE, “In addi-

tion to being the feast to the

eyes, ACREX India 2019 team

has put together a string of

workshops and technical sem-

inars that bring the enhance-

ment of knowledge element

for the visitors. They will have

access to attending high qual-

ity workshops and seminars

on topics that are related to

the current trends and prac-

tices of the HVAC & R field.”

At ACREX 2019, visitors

can gain access to insightful

seminars and workshops by

the subject matter experts in

their respective fields. The

topics will range from energy

efficiency, healthy buildings,

indoor air quality, refriger-

ants, to IoT, apart from engag-

ing sessions from Interna-

tional Associations - US

Green Building Council, RE-

HVA (Federation of European

Heating, Ventilating and Air-

conditioning Associations),

CEEW (Council On Energy,

Environment and Water)s,

AAR (Association of Ammo-

nia Refrigeration), IAQA (In-

door Air Quality Association)

& ASHRAE (American 

Society of Heating, Refriger-

ating and Air-Conditioning

Engineers).

Commenting on the oppor-

tunities that ACREX India of-

fers, Sonia Prashar, Chairper-

son of the Board and Manag-

ing Director, NuernbergMesse

India said, “The Indian HVAC

&R market is quickly racing

towards a size of more than

$7,500 million in the next five

years making it imperative for

every manufacturer in the in-

ternational market to vie for a

space in the Indian sub-conti-

nent. ACREX India 2019 cre-

ates a valuable platform for all

connected to the HVAC & R

industry to reach relevant

stakeholders and decision

makers.”

The mega event will wit-

ness participation from more

than 25 countries including

Belgium, China, Czech Repub-

lic, Egypt, France, Germany,

Italy, Japan, Korea, Malaysia,

Saudi Arabia, Singapore,

Spain, Switzerland, Taiwan,

the Netherlands, the UAE, the

UK, Ukraine and the US.

Concurrent Events at

ACREX 2019 (February 27 to

March 2, 2019):

Curtain raiser: ISHRAE and

Sanhua India have organised

a Curtain Raiser for Acrex In-

dia on February 27, 2019. An

exclusive precursor event for

CEO’s, leading developers, ar-

chitects, consultants and offi-

cials from international asso-

ciations to connect, share and

create knowledge forums.

ACREX Awards of Excel-

lence on February 28, 2019:

An innovative initiative by the

team of ACREX involving a

jury of industry experts to

award products and services

in categories such as innova-

tion, green buildings, energy

saving, energy saving in re-

frigeration segment, green

product, innovation, innova-

tion in building automation,

product with technology de-

veloped in india, indoor air

quality.

aQuest: A unique competition

for students organised by

ISHRAE and Powered by HI-

TACHI every year. The Grand

Finale is on March 1,2019 at

Acrex India 2019. 

ACREX Hall of Fame: a new

industry benchmark insti-

tuted by ISHRAE and Pow-

ered by Danfoss, to recognise

the excellence achieved in

conserving energy by com-

mercial buildings in the In-

dian subcontinent. The cov-

eted recognition aims to

recognise iconic projects in

India, where success stories in

the HVAC space can be global

benchmarks in energy 

efficiency and sustainability. 

“India’s aggregate cooling

demand is poised to grow

eight times over the next 20

years. This is happening be-

cause of growing urbanisation,

increased aspirations, need for

better thermal comfort condi-

tions, worsening ambient air

conditions, increased industri-

alisation and a fast-growing

economy. All this will add to

our energy bills as HVAC con-

sumes the largest chunk of

electricity in buildings,” said

Vishal Kapur, National Past

President, ISHRAE

“February 28, 2019 will

mark the commencement of

the largest ever ACREX, in

the heart of the commercial

capital of India – Mumbai.

This is the time when all that

matters are to witness the

showcasing of the latest prod-

ucts, technology, solutions, ca-

pabilities, knowledge-spread

across various identified seg-

ments in components and

services, ventilation, air-con-

ditioning, clean rooms, IAQ &

Building Automation,” said

Kapil Purandare, Convener -

ACREX 2019.

EP News Bureau

ACREX INDIA 2019 to be held in Mumbai
More than 500 exhibitors from major global players across 25 countries will participate in the event

PRE EVENT
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AN INCREASING number of

defined standards require 

reliable special doors for clean

room application, for example

in the pharmaceutical, medi-

cine, biotechnology, aeronauti-

cal, electronics, automotive

and process engineering areas.

Specifying the correct door is

one of the most important com-

ponents in the clean room. The

Gandhi Automations clean-

room high speed door Prime

Clean Reset, offers a specialist

door for controlled production

environments up to ISO Class

3.

The Prime Clean Reset -

high speed doors by Gandhi

Automations are flexible and

self-repairing roll door are spe-

cially designed to separate over

pressured sterile environ-

ments.

This door is designed to pre-

serve the environment and to

ensure the hygiene levels re-

quired within clean rooms,

where air has to be up to

20,000 times cleaner than the

air we usually breathe.

Prime Clean reset main
features
Prime Clean Reset is a high-

speed flexible door in PVC for

inside applications, with no

rigid elements and with a

perimeter structure made en-

tirely of stainless steel.

Thanks to its special com-

pact frame and to the special

sliding system, this roll up door

has a low permeability to be

suited for controlled environ-

ments, guarantees controlled

loss of pressure and allows the

ventilation systems and air pu-

rification to operate correctly.

The mechanical system of

Prime Clean Reset self-repair-

ing doors is placed exclusively

within the case of the upright

and the crossbeam.

This door ensures 

endurance and reduced air per-

meability, since the gear-motor

unit and mechanical compo-

nents are isolated within the

upper crossbeam and side up-

rights. Its patented sliding sys-

tem guarantees safe opera-

tions: in case of an accidental

collision, the curtain is released

and reinserted after one cycle.

Additional features 
included
In addition to their suitability

for clean rooms, the prime

clean reset offers a consider-

able number of advantages. As

with all Gandhi Automations

high-speed doors, they reduce

noise levels, prevent draught

and help save energy through

their unprecedented opening

and closing speeds. As a result

of careful attention to detail the

Gandhi Automations clean

room doors are low mainte-

nance.

Contact details

Gandhi Automations

Chawda Commercial Centre,

Link Road, Malad (West),

Mumbai - 400064, India

Tel: +91-22-66720200 /

66720300 (200 lines)

+91-22-66720201

For enquiries via e-mail

sales@geapl.co.in

Customer Support

customercare@geapl.co.in

SELF-repairing PVC door for sterile
environments clean rooms

PRODUCTS

Gandhi
Automations
cleanroom
high speed
door Prime
Clean Reset,
offers a
specialist door
for controlled
production
environments
up to ISO Class 
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THE BRUKER ALPHA II rep-

resented by LABINDIA is a very

compact FTIR spectrometer for

quick, easy and reliable IR-

analysis. The design of its hard

and software are highly inte-

grated for an intuitive and con-

venient operation. 

All spectrometer compo-

nents are built for continuous

availability and a long life time.

Bruker’s permanently aligned

RockSolid interferometer and

the reliable diode laser guaran-

tee an accurate and precise data

acquisition. Thanks to the Cen-

terGlow IR-source technology

and a temperature-controlled

detector, the ALPHA II provides

a constantly provides a high per-

formance. The need for mainte-

nance is minimised and running

costs are kept very low due to

the long life time of the relevant

components like interferometer,

IR-source and laser. 

A wide range of QuickSnap

sampling modules is available

for the ALPHA II, providing a

perfectly matching measure-

ment setup for a large variety of

samples and applications. 

OPUS provides the right

software user interface for the

most efficient FTIR-analysis.

From the measurement via eval-

uation to the final analysis re-

port, the user is guided in few

steps through the analytical

workflow. Therefore, ALPHA II

is easily operated even by spec-

troscopic inexperienced person-

nel. Powerful but easy to use

functions for verifying and iden-

tifying IR-spectra and perform-

ing quantitative analysis are in-

cluded in the software. 

The option to use the 

ALPHA II with the OPUS-

TOUCH software on an inte-

grated touch panel computer

makes daily routine analysis

even simpler. Moreover, the foot-

print of the complete system is

reduced to the one of a laptop.

The ALPHA II is a Univer-

sally Applicable FTIR Spec-

trometer which provides An-

swers to amultitude

ofAnalyticalQuestions.

The FTIR spectrometer AL-

PHA II combines outstanding

quality and sets a benchmark in

terms of user comfort. With its

integrated touch panel the sys-

tem is extremely compact and

can be moved easily within any

laboratory.

The ALPHA II represents

the enhanced follow-up model of

the successful ALPHA spec-

trometer. Due to technical inno-

vations like advanced stabilisa-

tion of source and detector it

provides several improvements

like higher sensitivity, higher

spectral resolution, extended

spectral range and higher ro-

bustness against changes in tem-

perature.

Features
◗ Very robust and compact

FTIR spectrometer with inte-

grated design 

◗ Convenient touch panel opera-

tion with intuitive software, suit-

able even for beginners 

◗ Low costs of ownership due to

high quality components with

long life time, and low power

consumption 

◗ Dedicated design for any appli-

cation by exchangeable sam-

pling modules 

◗ High reliability due to much

system intelligence

◗ Electronic coding of sampling

modules and spectrometer

◗ Individual calibration of sam-

pling modules and automated

setting of parameters 

◗ Permanent diagnosis of all rele-

vant system components

◗ Automated tests to verify

readiness of system

◗ Validation with internal certi-

fied standards

◗ Fully automated test routines

for instrument qualification ac-

cording to PhEur 2.2.24, PhJP

2.25 and USP <854> using an in-

tegrated certified reference

standard (option) 

◗ Validation manual and valida-

tion service for comprehensive

system qualification according

to GMP available

◗ CFR 21p11 compliance

Contact details

Labindia Analytical Instruments 

Tel: 022 2598 6110 

www.labindia-analytical.com

ALPHA II: The new benchmark for 
compact FTIR spectrometers

ANTISTATIC SILICONE tub-

ing is specially developed to re-

move static electric charge while

transfer of flammable fluid.

Antistatic tubing is success-

fully tested for food grade FDA

21 CFR 177.2600 Test. Specially

developed Static Dissipative

Formulation (107 to 10Ω O-cm)

Key features
1. Complies with FDA 21 CFR

177.2600

2. Antistatic properties to dissi-

pate charges through rubber

surface volume

3. Used for flammable solvent

transfer peristaltic pump appli-

cation

4. Non-transparent color (milky

white or black)

5. Available in 60 Shore A 70

Shore A hardness or as per re-

quirement

Contact details

Ami Polymer

319, Mahesh Industrial Estate,

Ami Ploymer’s Antistatic
silicone tubing removes static
electric charge while transfer
of flammable fluid
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WATERS CORPORATION

introduced a new amino acid

analysis kit that reduces the

time required to quantify

amino acids, a critical applica-

tion for research scientists in-

vestigating the physiological

underpinnings of disease. The

new Kairos Amino Acid Analy-

sis Kit consisting of reagents,

standards, an analytical col-

umn and associated methodol-

ogy is capable of cutting ana-

lytical run times that can

range up to two hours to run

times of 10 minutes or less

when used as directed with

supported Waters UPLC sys-

tems, mass spectrometers and

Waters Targeted Omics

Method Library.

“We know that amino acids

are fundamental to the under-

standing of numerous dis-

eases,” said Dr Erin Chambers,

VP, Chemistry Technology, Wa-

ters Corporation. “After look-

ing at how long it takes to get

results on a limited set of

amino acids today, and at the

accuracy and precision of those

results, we decided we could do

better. With the Kairos kit, re-

searchers can obtain accurate

physiological amino acid pro-

files faster, make better deci-

sions and bring their research

projects to completion more

quickly.”

The all-in-one Kairos Kit

comes with everything needed

to consistently quantify 40 or

more amino acids in 10 minutes

or less when used with compat-

ible Waters UPLC systems and

mass spectrometers and the

Waters Targeted Omics

Method Library. For the needs

of high-throughput laborato-

ries, Waters is introducing a

Kairos kit with consumables

for 500+ individual analyses.

Waters anticipates launching a

second version of the kit for

processing 100+ samples at the

end of March.

Waters’ scientists have cre-

ated two applications notes

highlighting the capabilities of

the Kairos kit. 

Contact details

www.waters.com/kairos

Waters accelerates biomedical research with
faster, more accurate amino acid analysis
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LABORATORY EQUIPMENTS

REMI SALES & ENGINEERING LTD.
Remi House, 3rd Floor, 11 Cama Industrial Estate, Walbhat Road,
Goregaon (East), Mumbai - 400 063. India
Tel: +91 22 4058 9888 / 2685 1998 Fax: +91 22 4058 9890
E-mail: sales@remilabworld.com l Website: ww.remilabword.com

Walk-in chamber

Deep freezer

Single Door Refrigerator Cyclomixer Mini Rotary Shakers Incubator Shaker

Refrigerated Centrifuge

Lab Stirrers

Hot Plate Magnetic 
Stirrers

Laboratory Centrifuge
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the smart way to measure time & temperature

We’ve got healthcare covered.

®Timestrip provides a range of products for the medical and 

pharmaceutical industry, offering invaluable visual aids to  

d o c t o r s , p a t i e n t s a n d h e a l t h c a r e w o r k e r s . 
®Timestrip   labels  clearly  indicate  whether  a  product  is  within  

its date and/or temperature parameters and therefore  

acceptable to use. From integrated diagnostic tests to  

vaccine cold chain, they can insure high quality unit-level  

monitoring  from manufaturing  to  the  last  mile.

for more information visit timestrip.com

Call Us In INDIA For

™

Mob:+91 9930383592    |      E-mail:info@june4gmp.com         
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www.tempoinstruments.com   |   E-mail : enquiry@tempo.net.in    |   Contact : 09820464003

Tempo Instruments Pvt. Ltd.
10-11, Prospect Chamber Annex, 317-21, Dr. D.N. Road, Fort, Mumbai - 400001.   Website : www.tempoinstruments.com   |    E-mail : enquiry@tempo.net.in

Manufacturers of
Laboratory Equipments

WALK IN STABILITY CHAMBER

- Stability Chambers           - Walk in Chambers       - Photo Stability Chambers    
- Plant Growth Chambers   - Humidity Chambers     - Seed Germinators               
- Lab. Refrigerators             - Shaker Water Baths     - Multi Cell Ageing Ovens      
- Lab. Precision Ovens        - Lab. Drying Ovens       - Heavy Duty Ovens                     
- Autoclaves                        - Vacuum Ovens             - Deep Freezers(-20°c/-40°c)      

PRODUCT RANGE

B.O.D IncubatorHIGH Temperature OvenPrecision OvenDeep FreezerStability Chamber

AS PER ICH GUIDLINES :

>  A t  2 5 ° c   :   R H  =  6 0 %
>  A t  3 0 ° c   :   R H  =  6 5 %
>  A t  4 0 ° c   :   R H  =  7 5 %

IS O 9 0 0 1 : 2 0 0 8

- Cryo Baths - BOD Incubators - Muffle Furnace(1200°c)
- Furnace(1500°c) - Tray Dryer Ovens         
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TO APRIL - 2019
NEW YORK, USA

BOOTH#

02 04 3953

Gangwal Chemicals

Gangwal Chemicals Pvt. Ltd. :  706-707, Quantum Tower, Rambagh Lane, Behind State Bank Of India, Malad (west), 
Mumbai - 400064 Tel.: +91 22 2888 9000, Fax: +91 22 2883 5347, Email: info@gangwalchem.com, Web.: www.gangwalchem.com

angwal
® Contact for more information

HPC - HYDROXY PROPYL CELLULOSE

Cellulose based- Non interfering

Provides good stability

Suitable for high dose formulations

For Direct Compression process

Easy disintegration 

Available in many grades to suit your formulation requirements

A Powerful binder 
& disintegrating facilitator

Distributed by Gangwal Chemicals – leaders in Pharmaceutical Excipient

NISSO HPC - A Japanese Excipient 
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VACUUM OVEN
INCUBATORS
BATHS / CIRCULATORS
FURNACE
AUTOCLAVES
FLP OVENS / OVENS
STABILITY CHAMBERS /
WALK-IN STABILITY CHAMBERS
AUTOMATIC CO2

INCUBATOR

THINK 
TEMPERATURE...

THINK
CINTEX 

CINTEX INDUSTRIAL CORPORATION
237, 242, Jay Gopal Industrial Estate, 510, Bhavani Shankar Cross Road,
Dadar (West), Mumbai - 400 028.

     022 2422 0889 / 49736010  cintexindia@gmail.com

www.cintexindia.comMFGRS & EXPORTERS OF LAB PHARMA & HOSPTL. EQUIPMENTS

Milk Cryoscopes Available

127, Bussa Udyog Bhavan, Tokershi Jivraj Road,Sewri, Mumbai - 400015. India127, Bussa Udyog Bhavan, Tokershi Jivraj Road,Sewri, Mumbai - 400015. India
Tel: +91-22-24166630 Fax: +91-22-2662776 E-mail: support@rosalina.in Web: www.rosalina.inTel: +91-22-24166630 Fax: +91-22-2662776 E-mail: support@rosalina.in Web: www.rosalina.in

OSMOMETER 3250



BUSINESS AVENUES EXPRESS PHARMA

EXPRESS PHARMA February 1-15, 2019 39



BUSINESS AVENUES EXPRESS PHARMA

February 1-15, 2019 EXPRESS PHARMA40



Avoid the

Harmful
Side Effects of
Preservatives

India’s first ever
Preservative Free

Ophthalmic
 Manufacturing Facility

Widely accepted
by Ophthalmologist

Patented
Pure Flow

Technology

KILITCH
HEALTHCARE INDIA LTD.

www.kilitchhealthcare.com
info@kilitchhealthcare.com

For contract manufacturing contact:
Kilitch Healthcare India Ltd.
902/B Godrej Colesium,
Behind Everad Nagar, 
Near Priyadarshani Cirlce,
Sion (East), Mumbai – 400022.
Tel. : 022 6137 2222
Mr. Divya Mehta : +91 9819724957
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INTERNATIONAL EXHIBITION FOR THEINTERNATIONAL EXHIBITION FOR THE

FLAVOURS & FRAGRANCESFLAVOURS & FRAGRANCES
INDUSTRYINDUSTRY

16-17 April, 2019
MUMBAI

BOMBAY EXHIBITION CENTRE
GOREGAON (E), MUMBAI, INDIA.

Time: 10:00 am to 7:00 pm

E X P O
United By Senses

2
0

1
9Flavours &

Fragrances
Fragrances

r l d
COMPLETE INSIGHT OF THE FLAVOUR & FRAGRANCE MARKET

w

Powered by:

Organised by:
FOR STALL BOOKING & SPONSORSHIP CONTACT:
Tel: +91 9833733117 |+91 7700044217| 218 |220
Email: sales@flavoursandfragrancesexpo.com | info@flavoursandfragrancesexpo.com 
Web: www.flavoursandfragrancesexpo.com

Fragrances  |  Flavours  | Essential oils | Aroma  Chemicals |Fruits,  Floral,  Spice  &
Herbal    Extracts  |  Halal,  Organic   &  Natural   fragrances  | Aromatic    Plants  &
Ingredients   |  Raw   Materials  |    Oleoresins   &    Floral    Concretes  | Straights  &
Mechanical  Processed  Extracts |Natural Food Colors | Aerosols | Cans & Bottles|
Primary & Secondary Packaging | Private Label|Pumps & Sprays|Closure & Caps| 
Contract  Manufacturing | Technology Systems |Equipment’s & machinery

EXHIBITOR CATEGORIES

HURRY UP!
OUY RKO

O
B

VISITOR CATEGORIES
Cosmetics & Personal Care|Soaps & Detergents|Toiletries | Household  Care |
Floor  Cleaners | Hair-care | Air care |  Incense  Sticks  |  Perfumes   &   Deo’s|
Beverages | Cold Drinks | Dairy  |  Ice- Creams |   Confectioneries|    Bakery| 
Snacks & Savories|Nutritional Products|Pharmaceuticals|Importers|Exporters|
Traders| Distributors |Government Bodies | Trade Associations | Publications 

ALLIED EVENTS

F&F
Academic

2 0 1 9

WORKSHOPLIVE DEMOS

ENERGIZE

orkintw ge SoN lp uo tt ioS nenO

SUPPORTING ASSOCIATIONS

MEDIA PARTNERS

FOOD INDUSTRY
INDIA’S ONLY FOOD PROCESSING INDUSTRY & TRADE MAGAZINE HAVING MAXIMUM PRESENCE IN NATIONAL & INTERNATIONAL EVENTS

Agri Business &Agri Business &

Sk India
कौशलकौशलभारतभारत कुशलशल भारतभारत-

IN RACT
CONFERENCE



TRIPLEX 
LAMINATE

PVdC COATED
PVC FILM

Corp. Off: 804, Siddhi Vinayak Tower B 
off. S.G. Highway, Makarba, Ahmedabad -380051
Factory: Chharodi - Sanand (Gujarat)
+91 -9726430369 / 7433966038

info@uniworthllp.com  •  www.uniworthllp.com

EMERGING AS 

THE MOST PREFERRED 

PRIMARY PACKAGING 

SOLUTIONS PROVIDER FOR 

THE PHARMA INDUSTRY.

Uniworth Enterprises LLP with it's location at 

Ahmedabad, INDIA, is ideally suited to cater 

efficiently to the Indian market and with ICD 

facility and excellent connectivity by road to 

Nhava Sheva port, Mumbai, can also service the 

export market with minimum time lag between 

production and export.

CALENDER

SLITTER

COATING LINE

LAMINATOR

Ÿ Dust Free & Fully Air Conditioned Factory

Ÿ Fully Equipped Analytical Lab 

Ÿ Producing 60 Micron PVC Film by Direct 
Calendering without Stretching.

Ÿ ISO 9001:2015 & ISO 15378:2017
Manufacturing site

Ÿ 29000 Sq. Mtr. of Manufacturing Area

Ÿ 6000 Sq. Mtr. Built-up Area

WE PACKAGE GOOD HEALTH.

PVC RIGID FILM 
FOR BLISTER 

FORMING

ALU ALU 
LAMINATE

US FDA Type III
DMF: 032495

US FDA Type III
DMF: 032497

US FDA Type III
DMF: 032496

US FDA Type III
DMF: 032494

BUSINESS AVENUES EXPRESS PHARMA

EXPRESS PHARMA February 1-15, 2019 43



EXPRESS PHARMA

February 1-15, 2019

44

PHARMA LIFE

AWARD

T
he SIES School of 

Packaging, a constituent

institution under the

umbrella of SIES, organised the

SIES SOP Star Awards for

recognising the industry/ indi-

viduals/packaging fraternity

and academics for excellence in

innovation, creativity, research

and developments. As many as

193 entries were received from

48 companies, all across the

country. A panel of jury special-

ists in different aspects of pack-

aging identified entries that

would merit for the awards.

The award function was

held at the SIES Campus in

Nerul. Dr R Chidambaram, was

the Chief Guest and AVPS

Chakravarthi, Global Ambas-

sador, World Packaging Organi-

sation was the Guest of Honour.

Dr V Shankar, President, SIES,

J Santhanam and P Sethura-

man, Vice Presidents, SIES,

were the other dignitaries. PV

Narayanan, Chairman, SIES

SOP/PTC, welcomed all the invi-

tees, dignitaries and award win-

ners, and provided a back-

ground of the SIES SOP Star

Awards institution and its pos-

itive impact. 

Dr Chidambaram, while 

congratulating the award 

winners, appreciated the efforts

of the SIES School of Packaging

on their endeavour to encour-

age research and development

activities. He observed the sig-

nificant role that packaging can

play in agri-horticulture prod-

uct packaging and how farmers

can benefit from the same. He

also pointed out that due to

enormous food diversity, rare

processed foods could reach all

over the country through ap-

propriate packaging.

Dr Chidambaram also cited

the far reaching benefits of

‘Green Packaging’ and ‘Data

Analysis.’ He suggested that

good packaging should also be

spread to rural sector with

brand identification.

Chakravarthi shared the

views on behalf of World Pack-

aging Organisation, the signifi-

cance of packaging education,

spread of knowledge and op-

portunity to the packaging

professional fraternity. Ac-

cording to him, the award win-

ners and student community

are the best ambassadors to

share the message of goodness

of packaging leading to overall

updation of standards of pack-

aging globally. On behalf of

World Packaging Organisation,

he assured support and help to

the packaging community and

the SIES School of Packaging

in their endeavours and pro-

grammes. Trophies and certifi-

cates were handed over to all

the winners.

EP News Bureau

SIES School of Packaging honours
packaging excellence 
Leaders and  packaging fraternity were felicitated with SIES SOP Star Awards who have excelled
in innovation, creativity, research and development
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